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No  matter  which  camera 
anyone  buys  we  know  that,  during 
its  lifetime,  you  will  spend  more 
on  the  film  that  goes  in  it. 

That  is  not  to  say  our  film 
is  expensive.  In  fact  it's  less 
expensive  than  most. 

But  we  think  that  just  as 
care  should  be  taken  when 
choosing  a  camera,  the  same 
care  should  go  into  choosing 
film. 

That's  why  Konica,  with  over  110  years 
experience  together  with  the  latest  technological  advances, 
have  produced  several  new  films  to  create  even  higher  quality  colour 
reproduction  and  improved  performance  overall  - 
whatever  the  camera. 

So  whether  you're  asked  for  disc,  cartridge, 
print  or  transparency  high  resolution  film  just 
remember  the  blue  box  that  says  Konica. 
Your  customers  will! 
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The  choice  of  the  choosiest. 
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The  months  of  July  and 
August  are  generally 
reckoned  to  be  the  silly 
season  as  far  as  the 
pharmaceutical  Press  is  concerned.  The 
leaders  of  industry  are  wont  to  take 
holidays  then,  and  community  pharmacists 
are  endeavouring  to  make  hay  while  the 
sun  shines  on  their  customers.  The  result 
can  be  a  dearth  of  news. 

July  has  been  an  exception.  Nuffield 
submissions  have  come  from  all  sides  and 
the  PSNC  and  DHSS  timed  their  contract 
deal  to  perfection. 

It  will  be  interesting  to  see  whether  all 
post-1980  contractors  who  apply  through 
the  PSNC  for  relief  from  surcharge  are 
satisfied  with  their  individual  settlements. 
The  only  possible  grey  areas  relate  to 
pharmacists  who  bought  their  business  by 
a  partial  transfer  of  shares. 

However,  Peter  Hulme,  chairman  of  the 
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COMMENT! 


Post-1980  Contractors  Committee  says  he 
is  well  satisfied  with  the  final  settlement. 
The  Committee  is  more  or  less  in  limbo 
having  achieved  its  objective.  The  only 
outstanding  matter  is  to  decide  how  to 
distribute  the  £12,000  collected  for  legal 
fees  but,  in  the  end,  not  reguired  — 
members  have  already  failed  to  attend  one 
meeting  called  to  do  just  that.  Pharmacy 
now  has  two  fighting  funds  languishing  in 
a  bank  without  a  cause  —  the  other  being 
that  of  the  Rural  Pharmacists  Association. 

Meanwhile  PSNC's  two  latest  causes  do 
not  seem  to  have  produced  much  publicity 
in  regional  papers  after  the  initial  launch 
coverage  in  the  nationals  —  that  is 
compared  with  the  earlier  publicity 
campaign  in  defence  of  the  profit  margin. 

However,  the  telling  tale  from  PSNC  of 
the  increased  role  pharmacists  are  willing 
and  able  to  take  on  has,  at  any  rate, 
impressed  one  of  Xrayser's  customers. 


That  same  tale  has  had  a  good  response  in 
another,  perhaps  unexpected  guarter. 

A  Pulse  leader  last  week,  reacting  to 
the  PSNC  "Charter"  initiative  and  the 
suggestion  that  pharmacists  could 
prescribe  drugs  from  a  Pharmacist's 
National  Formularly  for  common  ailments, 
pointed  out  that  the  exclusive  right  of 
doctors  to  prescribe  is  enshrined  in  the 
NHS  Acts.  The  leader  continues:  "It  should 
be  reasonably  possible  to  prepare  a  code 
of  practice  that  would  permit  pharmacists 
to  prescribe  within  the  NHS.  Especially 
important  would  be  the  guidance  on  when 
to  refer  a  customer  to  a  doctor... Much 
minor  medicine  which  now  clutters  GP's 
surgeries  might  well  be  usefully  displaced 
to  the  pharmacy." 

Quite  so!  And  the 
sooner  the  better.  Perhaps 
it  is  not  the  silly  season 
after  all. 
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"Supermarket  pharmacy' 
under  attack  in  IOW 


Isle  of  Wight  pharmacists  are 
"taking  a  stand  against 
supermarket  pharmacy'  "  and  hope 
to  canvass  support  from  consumers. 

An  advertisement  placed  by  the  Isle  of 
Wight  Local  Pharmaceutical  Committee  in 
two  local  newspapers  last  week  is  headed 
"Community  pharmacy  at  risk".  Copies  of 
the  advertisement  have  been  circulated  to 
pharmacists  on  the  island  for  display. 
Signatures  are  also  to  be  collected  on  a 
petition  which  says  "We  deplore  the  trend 
towards  supermarket  pharmacies  as  it  must 
inevitably  lead  to  closure  of  local 
pharmacies." 

The  protest  is  supported  by  The  Island 


Family  Practitioner  Committee  and  local 
doctors  approached  on  the  matter,  says  the 
LPC.  The  island  FPC  has  written  to  MP 
Stephen  Ross,  the  Society  of  FPCs  and  the 
Department  of  Health. 

The  protests  follow  plans  to  open  an  in- 
store  pharmacy  in  International  Stores' 
branch  at  Newport,  IoW,  in  late 
September.  Superintendent  Sandra 
Waters  does  not  wish  to  comment  on  the 
campaign 

Mr  R.G.  Nicklin,  a  member  of  the  IoW 
LPC  wrote  to  the  Pharmaceutical  Society 
president  last  month  complaining  about 
pharmacies  opening  up  in  grocery  chains 
(C&D,  June  16,  pi  182). 


Caution  urged  on 
s/r  prescribing 

Slow  release  (s/r)  formulations 
should  not  be  prescribed  to  satisfy  a 
manufacturer's  need  to  promote 
flagging  sales  or  to  protect  his 
market  share,  says  the  latest  Drug 
and  Therapeutics  Bulletin 
published  by  the  Consumers' 
Association. 

In  some  circumstances  s/r  oral 
preparations  offer  a  therapeutic  advantage 
not  provided  by  alternative  therapy.  But, 
says  the  Bulletin,  for  many  drugs  an  s/r 
formulation  would  be  quite  inappropriate. 

The  British  National  Formulary  uses  the 
term  sustained  release  as  a  blanket 
description  for  the  many  different  types 
systems  used  to  prolong  the  action  of  a 
drug.  The  Bulletin  reviews  these  and  lists 
"useful,"  "sometimes  useful,"  and 
"unnecessary"  s/r  formulations. 

At  present  there  is  no  uniform  term  to 
describe  the  different  proprietary 
mechanisms  and  there  is  no 
pharmacopoeial  standard  applied  to  them. 
It  is  well  recognised  that  formulations  have 
different  characteristics:  that  products 
vary  in  their  reliability  and  generic 
equivalence  must  never  be  assumed. 

These  problems,  exemplified  by  the 
five  different  s/r  presentations  of 
isosorbide  dmitrate,  make  rational 
prescribing  difficult.  In  many 
circumstances,  the  Bulletin  suggests,  it  is 
probably  sounder  to  substitute  a  drug  with 
an  intrinsically  long  half-life. 


When  giving  an  s/r  formulation  patient 
advice  should  include  a  warning  not  to 
break  or  cut  the  medicine  unless  advised 
to  do  so;  not  to  chew  or  hold  it  in  the  mouth 
and  to  take  it  with  a  full  cup  of  water. 
Patients  should  be  told  not  to  worry  if  they 
notice  remnants  of  the  tablet  or  capsule  in 
their  stools  because  the  drug  has  been 
absorbed. 

■  Health  Minister  Kenneth  Clark  says  only 
100  scripts  for  withdrawn  drugs  were 
dispensed  in  England  in  the  period 
January  to  March  1984.  "All  were 
prescribed  as  a  result  of  an  informed 
clinical  judgment."  (Zomax  30,  Zelmid  7, 
Flosint  10,  Osmosin  53).  Talks  are  to  be 
held  with  PSGB  about  instigating  a 
pharmacist  check  on  unendorsed  scripts 
for  withdrawn  drugs. 


MAFF  canvas 
opinion 

The  Ministry  of  Agriculture, 
Fisheries  and  Food  is  canvassing 
opinion  on  further  amendments  to 
the  Medicines  (exemptions  from 
restrictions  on  the  retail  sale  or 
supply  of  veterinary  drugs)  Order 
1979  (SI  1979  No  45). 

The  amendments  are  not  part  of  the 
review  of  the  Merchant's  List 
arrangements.  Their  inclusion  merely 
updates  the  Schedules  to  the  Order 
ensuring  that  newly  licensed  and  marketed 
products  will  not  lose  the  exemption  from 
the  Pharmacy  Only  category  currently 
provided  by  their  publication  in  the 
London,  Belfast  and  Edinburgh  Gazettes. 

It  is  intended  to  implement  the  revised 
procedures  resulting  from  the  Merchant's 
List  review  in  the  coming  months  and  says 
MAFF,  it  would  be  convenient  to 
incorporate  the  amendments  to  the 
Schedule  details  in  the  Annexes  in  that 
Order.  If  this  proves  impossible  an 
amendment  order  will  be  made  which  will 
substitute  new  Schedules  to  SI  1979  No  45 
for  those  currently  provided  in  SI  1984  No 
349  and,  subject  to  Parliamentary 
approval,  come  into  effect  on  December  1. 

Comments  on  the  proposed  changes 
should  be  sent,  by  August  27,  to  Miss  M. 
Browning,  MAFF,  Animal  health  division 
III,  Room  1018,  Towlworth  Tower, 
Surbiton,  Surrey  KT6  7DX  (tel  01-399  5191 
ext70). 

■  The  Veterinary  Data  Sheet 
Compendium  1984-85  was  published 
recently  and  includes  Data  Sheets 
prepared  or  reviewed  during  the  first 
quarter  of  1984. 


3G0TE  oyjja 


Pregnancy  tests,  yes  —  dope  tests,  no.' 
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Dispensing  GFs 
'sorry  epistle 


representation  on  negotiating  committees; 
to  renegotiate  and  improve  terms  of  the 
Clothier  settlement;  to  support  dispensing 
doctors  affected  by  Clothier;  to  gain 

Whitley  to  meet 
on  hospital  pay 

The  hospital  pharmacists'  salary 
claim  is  to  be  discussed  at  a  joint 
meeting  between  the  Whitley 
Council  staff  and  management 
sides  on  August  8. 

The  pharmacists  are  asking  for  a 
"substantial"  increase,  with  15.92  per  cent 
claimed  to  be  the  minimum  needed  to 
restore  salaries  to  their  corresponding 
1980  levels  (C&D,  July  21,  P124). 

Guild  of  Hospital  Pharmacists  council 
members,  meeting  on  July  26,  agreed  that 
the  current  salary  position  was  worse  than 
ever  before.  The  differential  between 
hospital  and  general  practice  salaries 
meant  that  the  "break  even"  point  for 
hospitals  pharmacists  was  nearly  the 
principal  pharmacist  grade.  The  number 
of  grade  1  vacancies  was  higher  than  ever 
and  many  staff  pharmacist  posts  remained 
unfilled. 

Before  the  meeting  on  August  8, 
district  members  are  to  report  to  head 
office  examples  of  where  the  service  has 
collapsed  and/or  has  been  costly  to  the 
NHS,  for  example  in  the  use  of  agency 
locums,  FP10  forms  for  outpatients,  and 
withdrawal  of  out  of  hours  services. 

The  frustration  of  grade  1  and  2 
pharmacists  in  terms  of  career  progression 
was  also  more  marked  than  ever  before 
and  council  agreed  that  the  working  party 
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foreknowledge  of  matters  which  may  affect 
dispensing  doctors;  to  negotiate  beneficial 
terms  with  the  pharmaceutical  industry 
and  its  wholesalers,  and  to  counter  the 
arguments  of  the  Rural  Pharmacists 
Association. 

John  Davies,  secretary  of  the  latter 
organisation,  describes  the  aims  as  "sheer 
affrontery"  (see  Letters  p220). 

"This  Association  is  apparently  to  set 
up  an  MI 5  to  co-ordinate  any  sinister 
moves  and  to  ensure  foreknowledge  of 
what  is  going  on. 

"The  mind  boggles  at  the  thought  of 
such  doctors  snooping  around  trying  to 
pick  up  bits  of  information  from  their 
friendly  pharmacist,  perhaps." 

Mr  Davies  wonders  if  doctors  are  not  to 
use  their  professional  position  to  coerce 
pharmaceutical  companies  to  supply  them 
drugs  at  a  discount  on  the  basis  that  if  they 
do  not  get  good  enough  terms  then  other 
drugs  will  be  used  instead. 

"The  document  condemns  itself  even 
more  for  what  it  has  not  said  than  what  it 
has.  There  is  no  mention  of  the  patient  in 
the  whole  sorry  epistle." 


report  on  grading  criteria  for  hospital 
pharmacists  should  progress  without 
further  delay.  The  main  value  would  be  the 
flexibility  allowed  in  offering  avenues  of 
progression  in  a  wider  variety  of 
specialities.  A  further  small  working  party 
was  convened  to  quantify  the  criteria  "very 
high  level  of  service"  and  "exceptionally 
high  level  of  service." 

Ms  Donna  Haber,  ASTMS  divisional 
officer  with  responsibility  for  the  Guild, 
reported  that  she  had  requested  that  the 
Whitley  Council  working  party  on  grading 
of  pharmaceutical  officers  following 
reorganisation  should  be  reconvened  to 
assess  the  current  position. 

At  a  recent  meeting  of  the  General 
Whitley  Council,  members  heard  that  the 
new  NHS  general  mangers  would  be 
appointed  quickly  and  there  would  be  no 
uniformity  in  the  posts  created,  that  is, 
there  would  be  no  conditions  of  service 
subject  to  Whitley  negotiations  but  the 
managers  would  have  individual  contracts 
in  terms  of  salary,  hours  of  service,  and  so 
on.  General  Whitley  Council  staff  side 
members  were  seeking  a  meeting  with  the 
Secretary  of  State  to  discuss  the  matter. 

Guild  council  members  expressed 
fears  that  general  managers  would  wish  to 
change  the  management  relationships  and 
budgetary  responsibilities  of  pharmacists 
within  units  and  districts.  District  members 
would  monitor  the  situation  closely  and 
reiterate  to  Guild  groups  the  importance 
of  Health  Circulars  on  the  accountability 
of  pharmaceutical  officers  and  the 
advantages  of  the  pharmacist's  purchasing 


Sebastian  Coe  accepting  a  £50,000  che- 
que on  behalf  of  the  British  Olympic 
Association  from  Fisons  UK  marketing 
manager  Neville  Edwards  at  the  recent 
Sanatogen  Olympic  Challenge  athletic 
meeting  at  Loughborough  university. 
Sanatogen  have  sponsored  events  m  100 
schools  throughout  the  UK,  and  raised 
£100,000.  Half  of  this  was  donated  to  the 
Olympic  appeal,  the  other  half  to  the 
schools  where  it  is  hoped  the  funds  will  be 
used  to  encourage  young  athletes. 


role  as  outlined  by  the  Supplies  Council. 

Mr  Bill  Brookes  had  attended  two 
recent  meetings  of  the  General  Whitely 
Council  and  he  highlighted  topics 
discussed  to  the  Guild  council. 

Mr  Michael  Cullen,  president,  had 
commented  on  the  Guild's  behalf  to  the 
DHSS  working  party  set  up  to  develop 
pharmacy  performance  indicators. 
Council  members  recognised  that  the 
statistics  chosen  for  measurement  of 
performance  indicators  would  inevitably 
have  to  be  nationally  available.  Council 
agreed  to  discuss  the  matter  further  in  six 
months. 

The  Council  decided  that  material 
from  the  Guild's  submission  to  the  Nuffield 
Foundation's  pharmacy  inquiry  should  be 
published  as  an  educational  booklet. 

Mr  Paul  Gumell,  national  recruitment 
co-ordinator,  put  forward  guidelines, 
which  were  adopted,  for  a  national 
recruitment  campaign.  A  new  recruitment 
booklet  would  be  available  shortly. 

Mr  Jon  Cooks,  secretary,  education 
and  science  committee,  emphasised  that 
comments  on  the  Society's  education  and 
training  working  party  report  were 
required  as  soon  as  possible. 

District  members  reported  that  unit 
pharmacist  managers  had  been  appointed 
in  Scotland  and  the  former  district 
pharmaceutical  officers  in  the  larger  Noel 
Hall  areas  would  in  future  be  called 
assistant  chief  administrative 
pharmaceutical  officers.  Northern  Ireland 
would  also  be  appointing  unit  pharmacist 
managers  in  the  near  future. 
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Dr  David  Roberts  a  Northants 
dispensing  doctor,  who  recently 
proposed  setting  up  an  association 
for  his  dispensing  colleagues  has 
sent  them  a  questionnaire. 

He  is  asking  whether  dispensing  GPs 
feel  there  is  a  need  for  an  Association 
within,  or  separate  from,  the  BMA, 
whether  prospective  members  of  such  an 
Association  would  pay  a  nominal 
subscription  of  £10,  and  whether  his 
colleagues  are  satisfied  with  present 
negotiators  (sic)  over  Clothier  or  discount 
clawback. 

Dr  Roberts  sets  out  the  aims  of  his 
proposed  "Dispensing  Doctors 
Association"  as  being:  To  improve 


Materia  medica 
wanted  for 
Ulster  Museum 

The  botany  section  of  the  Ulster 
Museum  has  written  to  the 
Pharmaceutical  Society  of  Northern 
Ireland  asking  for  its  help  in 
building  up  a  "representative 
collection  of  maferia  medica  of 
plant  origin",  the  Society's  Council 
heard  at  its  July  meeting. 

The  Museum  is  anxious  to  obtain  actual 
plant  substances  eg,  leaves,  fruits,  seeds, 
flowers  in  whole  or  powdered  form.  The 
letter  stated  that  any  unwanted  vegetable 
drugs  would  be  gratefully  received  by  Mr 
P.  Hackney,  assistant  keeper,  botany 
section  of  the  Ulster  Museum. 

A  copy  of  a  press  notice  which  is  to 
appear  in  the  local  Press  —  was  received 
from  the  Northern  Ireland  and  Social 
Services  Council  subcommittee  on  Health 
Education.  The  subcommittee  wishes  to 
have  the  views  of  a  wide  range  of 
interested  organisations,  members  of  the 
public  and  groups  on  ah  aspects  of  health 
education. 

The  subcommittee  was  set  up  in  June 
1984  to: —  review  health  education 
services  in  Northern  Ireland  and  to  make 
recommendations  to  the  Department  of 
Health  and  Social  Services,  with 
appropriate  costings,  bearing  in  mind  the 
overaD  strategy  set  but  for  the  development 
of  services  generally  in  the  Departments' 
regional  strategic  plan. 

As  the  Council  would  not  meet  again 
until  September  the  Secretary  was  given 


permission  to  seal  the  Certificates  of 
Qualification  of  those  students  eligible  to 
receive  them. 

The  secretary  confirmed  that  the 
submission  to  the  Nuffield  Enquiry  had 
been  completed  and  dispatched.  The 
president  thanked  Professor  D'Arcy  and 
his  staff  at  the  pharmacy  department,  the 
Queens  University  of  Belfast,  for  their  co- 
operation in  its  preparations. 

The  Secretary  noted  receipt  of  a  copy 
of  "Prevention  —  the  report  of  the 
Advisory  Council  on  the  Misuse  of  Drugs". 
As  insufficient  time  was  available  for  a  full 
discussion  of  the  report  it  was  agreed  that 
the  chairman  of  the  Law  Committee  and 
the  secretary  should  prepare  a  comment 
for  the  September  meeting. 

Dr  G.  Booth  and  Dr  J.  James  have 
agreed  to  hold  a  management  course  for 
pre-registration  students  during  the 
weekend  of  March  29-31,  1985  at  the 
Society's  House,  Belfast. 

The  following  applications  for 
registeration  as  students  were  granted: 
Siobhan  Mary  Connolly,  17  Harberton 
Drive,  Belfast  9. 

Sharon  Rose  George,  3  Lonsdale  Villas, 

Armagh,  co  Armagh. 

Susan  Majilla  McGovem,  "Aishling",  Sligo 

Road,  Inniskillin. 

Lucia  Angela  Cassidy,"  Sandhill", 

Derrygonnelly,  co  Fermanagh. 

Judith  Mary  Rolston,  17  Donegal!  Park 

Avenue,  Belfast  15. 

The  following  applications  for 
restoration  to  the  Register  were  granted: 
Thomas  Ronald  Irwin,  Beechcroft,  Camp 
Road,  Gerrards  Cross,  Bucks. 
Elayne  Elizabeth  Buchanan,  (nee  Patrick), 
49  Banbury  Road,  Brackley,  Northants. 

The  annual  meeting  of  the  society  will 
be  held  on  Thursday,  September  27,  1984 
at  7.45pm. 


Looking  for  greater  things  Richards  &  Appleby  have  opened  a  20,000sq  ft  factory 
extension  at  the  Skelmersdale  site.  Pictured  cutting  the  tape,  with  the  help  of 
Paddington  Bear,  are  (left)  Tony  Greener  managing  director  of  parent  company  Alfred 
Dunhill,  and  Ken  Parry  and  Reg  Musk  joint  managing  directors  of  R&A.  The  extension 
will  provide  extra  production  and  warehousing  facilities  to  cope  with  the  extra  demand 
from  home  and  abroad. 


Tory  MP  urges 
greater  role 
for  pharmacy 

Fears  that  the  whole  future  of  the 
community  and  rural  pharmacist 
may  be  at  risk  were  highlighted  by 
Mr  Roger  Gale  (Con)  in  the 
Commons  on  Tuesday. 

He  urged  the  Government  to 
encourage  pharmacists  to  make  greater 
use  of  their  skills  in  providing  basic  health 
advice  and  education  —  at  a  possible 
saving  of  many  millions  of  pounds  to  the 
NHS.  Mr  Gale  added  "given  that 
pharmacists  are  properly  distributed  and 
not  simply  allowed  to  proliferate  in  every 
High  Street  at  the  expense  of  the  side  street 
and  rural  areas,  it  should  then  be  possible 
to  extend  the  home  visits  already  offered 
by  some  pharmacists  which  are  of 
particular  value  to  areas  with  a  high 
proportion  of  elderly  people". 

He  also  stressed  that  if  repeat 
prescriptions  were  obtainable  from  the 
chemist  it  would  result  in  a  saving  of  more 
millions  from  the  NHS  drugs  bill  which 
now  cost  £1.3billion  a  year. 

Mr  Gale  also  called  on  the 
Government  to  arrange  for  the  second 
pharmacist's  allowance  to  be  paid,  not  as 
at  present,  as  a  proportion  of  the  fee  for 
every  prescription,  but  to  those 
pharmacists  who  actually  employed  a 
second  and  as  a  result  offered  a  faster  and 
more  efficient  service  to  the  patient. 

While  accepting  that  pharmacists,  like 
doctors,  varied  widely  in  their  standard  of 
performance  Mr  Gale  mentioned  that  it 
was  wrong  to  argue  that  they  could  not  be 
offered  individual  contracts. 

He  declared  "There  are  29,000  doctors 
on  individual  contracts  and  there  is  no 
reason  why  9,600  pharmacists  should  not 
be  treated  equally  fairly." 

Mr  Patten  agreed  that  if  everyone  who 
felt  unwell  went  to  his  or  her  doctor  the  GP 
system  simply  could  not  cope. 

He  said  the  present  system  of 
remuneration  for  community  pharmacists 
was  designed  to  give  special  support  to 
essential  small  pharmacies. 

Referring  to  suggestions  about  the  so 
called  "rational  location"  of  community 
pharmacies  Mr  Patten  commented  "at 
present,  the  decision  on  where  any  new 
pharmacy  should  open  is  settled  by  the 
commercial  judgment  of  the  contractor. 
While  we  have  by  no  means  made  up  our 
minds,  we  must  be  sure  that  in  going  down 
that  route,  were  we  to  do  so,  we  would  be 
acting  in  the  patient's  interest." 
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^NEWS— i  ^TOPICAL REFLECTIONS^ 

By  Xrayser 


Euro-pharmacy 
. . .  in  Scotland 

The  profession  of  pharmacy  In 
Scotland  follows  the  continental 
pattern,  and  has  had  a  different 
evolution  from  that  in  England  and 
Wales,  says  the  Pharmaceutical 
Society's  Scottish  Department  in  its 
submission  to  the  Nuffield  Inquiry. 

Scotland  produces  about  14  per  cent  of 
Britain's  pharmacy  graduates  from  its 
three  schools  of  pharmacy.  Very  few 
Scottish  pharmacists  are  employed  in  the 
pharmaceutical  industry. 

All  pharmacists  practising  within  the 
NHS  in  Scotland  are  either  directly 
employed  by  health  boards,  or  are  under 
contract  to  such  boards.  Scotland  has  no 
equivalent  to  the  family  practitioner 
service,  nor  does  it  seek  one,  the  Scottish 
Department  says. 

The  boards  are  advised  on  all 
pharmaceutical  matters  by  area 
pharmaceutical  committees  as  well  as  by 
chief  area  pharmaceutical  officers. 
"Integration  is  ensured  and  it  works,"  the 
submission  says. 

Scotland  has  been  fortunate  to  avoid 
the  acrimony  which  has  developed 
elsewhere  over  doctor  dispensing,  the 
Scottish  Department  says.  This  is  partly 
due  to  historical  development.  "It  is  also 
helped  by  the  continuing  vigilance  of  the 
Department,  in  conjunction  with  CAPOs 
and  APCs,  to  ensure  that  wherever 
possible  there  are  arrangements,  formal  or 
informal,  for  prompt  supplies  of  medicines 
to  patients  in  isolated  areas." 

It  is  accepted,  however,  that  there  will 
always  be  areas  of  such  low  population  that 
a  pharmacy  could  never  be  economic,  and 
here  the  public  interest  is  best  served  by 
doctors. 

□  Rural  Pharmacists  Association 
chairman,  Mr  Mervyn  Madge,  has  sent  a 
further  submission  to  the  Inquiry.  He 
submits  that: 

1.  The  interests  of  the  patients  are  of 
paramount  importance. 

2.  Rural  patients  should  enjoy  the  same 
professional  pharmaceutical  service  as  the 
urban  patient. 

3.  Where  dispensing  takes  place,  the 
premises  should  be  registered,  inspection 
of  the  premises  and  testing  of  prescriptions 
should  take  place,  and  that  the  drugs  and 
dispensary  should  be  under  qualified 
supervision. 

4.  The  pharmaceutical  profession  should 
be  responsible  for  a  nationwide  service 
with  doctors  licensed  to  dispense  under 
controlled  conditions. 
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Discount  scale 


Every  time  I  see  a  copy  of  our  basic 
discount  scale  I  see  red.  Anyone  doing 
less  than  say  2,000  scripts  a  month  would 
be  very  lucky  indeed  to  have  even 
approached  the  percentages  being  clawed 
back  from  him,  if  he  has  to  spread  his 
ethical  buying  to  any  degree  to  maintain 
availability  of  stock.  But  what  I  consider  a 
downright  swindle  is  the  upper  level  cut  off 
at  even  the  new  7.96  per  cent,  for  those 
poor  dears  who  spend  only  £39,000  a 
month  on  ethical  purchases!  It  must  be  a 
fact  that  if  you  only  spent  half  that  amount, 
you  would  be  on  wholesale  terms  with  the 
top  ten  manufacturers.  While  wholesalers 
when  asked  nicely,  would  come  across 
with  substantially  higher  discounts  than 
those  listed  in  the  upper  levels  of  the  table. 

PSNC  do  a  pretty  good  job,  or  at  least 
its  executive  officers  do,  but  this  is 
insupportable.  Its  about  time  contractors 
had  to  give  sight  of  the  settlement 
statements  from  their  wholesalers, 
photocopied  and  enclosed  with  the 
scripts?  If  we  could  get  a  contract  which 
allowed  us  half  of  what  we  could  get  from 
suppliers,  there  would  be  some  point  in 
going  along  with  such  an  idea.  I  read  that 
somewhere,  so  claim  no  credit  —  for  once! 


Charter 


It  has  to  be  PSNC's  week.  News  of  the 
Charter  has  come  to  me  via  customers  (see 
C&D,  lune  21,  pl03  and  June  28,  pl46)! 
My  copy,  now  at  the  shop,  was  on  the 
counter  before  you  could  say  "knife"  and 
interested  comment  aroused  at  the 
surprising  range  of  services  we  could 
offer.  So  far  as  I'm  concerned  this  is  all 
further  material  for  building  an 
unassailable  edifice  on  the  foundation  of 
respect  which  already  exists,  but  which 
has  never  been  seen  by  us  as  anything 
special. 

Incidentally  news  of  the  BOC  oxygen 
proposals  seem  to  have  become  more 
widely  spread  too,  since  I  have  been  asked 
by  a  customer  what  it  was  about.  I  told  him, 
and  found  him  horrified  to  the  point  of  his 
suggesting  he  would  be  writing  to  his  MP. 
Perhaps,  but  whether  or  not  he  does,  I 
already  have,  and  await  a  reply  .  .  . 

Better  off 


Looking  at  the  parcel  of  items  which  make 
up  the  agreement  between  PSNC  and 
DHSS I  can  only  say  "Thank  you"  to  Alan 
Smith  and  his  team  for  doing  a  good  job. 
Dispensing  fees  are  up,  and  the  special 


additional  payment  covering  labour  and 
overheads  is  particularly  welcome,  as  it 
will  offset  the  clawback  of  additional 
discounts  I  never  had.  IU  possibly  be  a 
little  better  off,  being  able  to  shunt  the  new 
money  sideways  into  my  pension  fund  .  .  . 

Computer  labels" 

Do  they  have  to  be  so  large?  Perhaps  if 
they  were  shallower  the  sticky  exposed  dirt 
trap  at  the  top  of  the  present  size,  when 
used  on  small  bottles,  would  be  elminated? 
Come  on,  you  programers,  surely  you 
could  amend  your  programs  to  cover  this? 
I  want  to  turn  out  elegant  products  from 
my  pharmacy,  not  items  which  look  as 
though  they  are  dressed  in  big  brother's 
hand-me-downs . 

Computapharm? 

I  was  fascinated  by  an  article  in  the  P/this 
week  which  dealt  with  the  possibility  of  the 
pricing  of  our  scrips  by  pricing  bureaux 
computers  linked  with  those  of 
contractors. 

One  has  to  assume  there  would  be 
some  form  of  transmission  put  at  our 
disposal  and  the  compatability  of  different 
computers  could  somehow  be  assured.  It  is 
an  attractive  idea,  though  with  the  specific 
need  to  label  each  pack  supplied,  with 
quantity,  as  well  as  source  of  supply  and/or 
price,  the  actual  dispensing  process  would 
be  made  slower.  And  to  aid  the  provision 
of  information,  the  doctor's  name  and 
number  would  have  to  be  recorded  too,  so 
we  are  talking  about  completely  new 
software  requirements. 

What  about  the  capacity  of  the 
systems,  which  would  then  have  to  record 
the  usage  of  stock,  not  just  800  to  1,500  fast 
lines,  but  all  stock  used,  the  number  of 
items,  the  number  of  forms,  the  names  and 
numbers  of  doctors,  and  the  breakdown  of 
scripts  between  them?  And  how  do  we 
separate  private  scripts  which  form  some 
part  of  most  pharmacy  dispensing? 

If  we  have  a  reasonably  sophisticated 
program  already  which  carries  drug 
interactions  and  perhaps  some  patient 
records  we  are  talking  about  some 
memory!  And  then  there  is  the  other  big 
worry.  With  the  relatively  small  computers 
currently  in  use  which  cover  labelling, 
with  perhaps  some  stock  control  as  a  spin- 
off, it  is  not  the  end  of  the  world  if  it  blows  a 
fuse  or  otherwise  malfunctions,  since  we 
can  always  carry  on  with  the  typewriter. 
But  if  we  commit  ourselves  to  a  full-blown 
system  which  holds  everything,  we  could 
be  substantially  down  the  drain  if  the  thing 
flips  its  lid.  I  think  111  resign  myself  to  a 
four-hour  script  sorting  stint  at  the  end  of 
each  month,  for  the  time  being  .... 
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Farley's  aim  for 
sweet  solution 

Dequacaine  is  a  Pharmacy  only  sore  throat 
lozenge  being  launched  by  Farley  Health 
Products. 

It  contains  dequalinium  chloride 
0.25mg  and  benzocaine  lOmg.  Farley 
expect  it  to  compete  in  the  £11. 5m  rsp 
boiled  sugar  section  of  the  £56m  sore 
throat  product  market. 

Dequacaine  (24,  £1.09)  is  seen  as 
complementing  Farley's  existing  product 
Dequadin,  claimed  as  the  number-two 
brand  in  the  £7. 5m  compressed  powder 
sector  with  around  an  18  per  cent  share  at 
rsp. 

Farley  see  Dequacaine  appealing  to  a 
different  group  to  the  compressed  powder 
consumer,  who  tend  to  the  slightly  older, 
female  and  in  the  A,B  or  CI  social  groups, 
says  the  company. 

The  product  is  to  receive  support 
through  sampling  and  advertising  to 
general  practioners  in  the  medical  Press 
during  the  1984-85  Winter  season. 

Dequacaine's  packaging  positions  the 
product  firmly  for  "fast,  effective  relief  of 
severe  sore  throats,"  and  has  high  on-shelf 
impact,  say  Farley  Health  Products  Ltd, 
Torr  Lane,  Plymouth  PL3  SUA . 


Numark 

Superbuys  

The  next  Numark  national  promotion  will 
run  in-store  from  September 
10-September  22. 

Superbuys  on  promotion  include: 
Ultrabrite  toothpaste;  Pears  shampoo; 
Nice  "n-Easy;  Snugglers;  Imperial  Leather 
soap;  Soft  and  Gentle  AP  aerosols;  Radox 
bath  salts;  Robinsons  baby  foods; 
Bodyform;  Pennywise;  Alberto  V05 
shampoo  and  V05  conditioner;  Lil-lets; 
Pearl  Drops;  Libra;  Marigold  rubber 
housegloves;  Supersoft  Once  shampoo; 
Eucryl  toothpowder;  Pond's  creams;  Nivea 
cream  and  lotion;  Pin-Up,  and  Kleenex 
toilet  tissue. 
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All  these  products  will  be  featured  in 
The  Sun,  Daily  Mirror,  Sunday  Post, 
Radio  Times,  Sun  Day  magazine  and 
Ulster  television.  Nusoft  All-in-one 
nappies  will  be  illustrated  in  these 
advertisements  as  will  Nusoft  tissues  150s, 
Hanx  mansize  tissues  and  Nusoft  toilet 
tissue  twin-pack. 

Shelf  and  stack  cards  for  all  these 
products  will  be  included  in  the 
September  merchandising  kit  plus  a 
window  bill  for  the  Nusoft  All-in-one 
nappies. 

RPM  specials  will  include  Strepsils, 
Triac  acne  lotion,  Yeast-Vite,  Night-Nurse, 
Day  Nurse  Beecham  Powders  hot  lemon, 
Meggezones,  Rinstead  pastilles,  Lemsip 
and  Lemsip  Junior,  Medijel  pastilles, 
Discover  2,  Day  Nurse  capsules,  Listerine, 
New  Venos,  Contact  400  and  Sine  Off. 
Independent  Chemists  Marketing  Ltd,  51 
Boreham  Road,  Warminster,  Wiltshire. 


Seal  that  bite 

A  poster  campaign  is  being  planned  for 
Off  Prescription  Medicines'  recently 
launched  Seal-a-bite  (10ml,  £1.28). 

Posters  are  be  sited  in  shopping 
centres  near  to  pharmacies  from 
September.  The  product  also  received 
support  from  single  shot  advertisements  in 
TV  Times  and  the  Evening  Standard  last 
week. 

The  flexible  collodion  intended  for 
bites,  stings  and  minor  cuts  and  abrasions 
is  applied  using  a  spatula  attached  to  the 
cap.  But  it  should  not  be  used  for  bee 
stings  or  for  infected  or  inflamed  cuts,  says 
the  company. 

The  collodion  dries  quickly,  cooling 
the  skin,  to  form  a  washable  protective  film 
which  can  be  removed  by  moistening  with 
more  fluid  and  wiping  with  a  tissue. 

The  bottles  are  packed  in  individual 
cartons  and  come  in  merchandising  outers 
of  12  with  fitted  showcards.  Distributor: 
Farillon  Ltd,  Bryant  Avenue,  Romlord, 
Essex  RM3  0PJ. 


Goya  pot 
snooker  range 

Three  snooker  champions  have  been 
brought  in  by  Goya  to  back  the  launch  of 
their  Matchroom  range  of  mens'  toiletries. 

Steve  Davis,  Terry  Griffiths  and  Tony 
Meo  have  given  their  endorsement  to  the 
range  which  includes  after-shave  (100ml, 
£3.85,  50ml,  £2.50,  35ml  spray,  £2.50), 
anti-perspirant  deodorant  (150ml,  £1.75), 
hair  and  body  shampoo  (245ml,  £1.75)  and 


talc  (125g,  £1.75). 

The  Matchroom  fragrance,  say  Goya, 
is  "fresh  and  tangy  based  on  Caribbean 
limes  and  other  citrus  notes,  enhanced 
with  a  hint  of  dark  rum  character,  leading 
to  an  overall  masculine  blend." 

Launch  support  for  the  new  products 
includes  television  sports  sponsorship  of 
the  Goya  Matchroom  trophy,  a  national 


Goya's  Matchroom  range  to  be  backed  by 
snooker  champions 


poster  campaign,  women's  magazine 
advertising  in  the  peak  pre-Christmas 
period,  a  national  competition  in  sports 
and  leisure  centres,  a  half  million  samples 
distributed,  and  personal  appearances  by 
the  Matchroom  team  including  Steve 
Davis. 

Point  of  sale  material  includes  a 
merchandising  unit,  showcard,  50ml  after- 
shave display  unit,  shelf  organiser,  price 
card  and  window  sticker. 

The  range  is  named  after  the 
Matchroom  snooker  club.  The  company 
says  the  fragrance  is  cool,  modern  and 
sophisticated,  and  will  appeal  to  the  man 
who  wants  that  winning  edge. 

Packaging  has  a  no-nonsense 
approach  which,  say  Goya,  is  ideal  for  the 
kit  bag .  Goya  Ltd,  Badminton  Court, 
Amersham,  Bucks  HP7  ODE. 


Beecham 
bonanza 


A  Beecham  fistful  of  promotions  are  just 
breaking  on  Beechams  toiletries.  Body 
Mist  2  is  currently  available  with  an 
added-value  offer  of  25  per  cent  on  all  four 
variants  while  Supersoap  liquid  soap 
comes  with  a  free  sponge  shrinkwrapped 
to  each  dispenser. 

For  the  hair,  Bristows  shampoo  is 
carrying  an  offer  of  a  free  set  of  two 
hairbrushes  and  a  comb  in  return  for  three 
proofs  of  purchase  and  Falcon  hairspray 
(100ml  and  175ml  sizes)  carry  details  of 
free  Athene  prints.  A  paper  waist-band 
around  each  aerosol  carries  details  of  the 
offer.  Beecham  Toiletries,  Beecham 
House,  Brentford,  Middx. 
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Which  pharmacy-only  analgesic  has 
three  reasons  for  selling  well? 


Veganin 


Vegamn's  balanced  formula  of  aspirin,paracetamol  and  codeine  provides  powerful  treatment 
for  pain,  and  over  the  years  has  proved  a  highly  reliable  pharmacy-only  analgesic. 
At  Warner-Lambert  Health  Care  we  have  many  other  successes  for  you.  A  big  range  of  other 
established  pharmacy  products.hke  Benylin  and  Anusol  Aggressive  newcomers  like  Sinutab.Lifestyles 
and  Poly  Hi-Lights.  The  continuing  rapid  growth  of  the  whole  Poly  hair  care  range.  And  our  mastery  of 
the  mouthwash  market  through  Listerine,  Listermint  and  Oraldene.  Just  a  few  instances. 
Our  expanded  Sales  Force  is  always  ready  to  help  and  advise  you  on  out  products.  Or,  if  you  wish, 
contact  our  Sales  Services  Department  at  any  time  on  Eastleigh  (0703)  619791 
We'll  be  pleased  to  hear  from  you 
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WARNER 


the  name  people  feel  better  with 

Mitchell  House.  Southampton  Road,  Eastleigh.  Hants  S05  5RY 
All  brand  names  are  trade  marks 


We  may  be  able  to  boast  95%  of  the 
market,  but  that's  no  reason  to  bag  an 
equally  big  share  of  your  counter. 

Which  is  why  we're 
sure  you'll  welcome 
our  new,  wonderfully 
flexible  display  unit. 

Your  displays  have 
never  been  abetter  fit. 

That's  because  the  unit  has  been 
specially-tailored  to  take  up  the  very 
minimum  of  space,  yet  still  have  the 


maximum  of  impact.  Also,  it  comes 
pre-packed  with  all  the  three  main 
Durex  brands  and  can  be  displayed 
using  just  one  tier. 


can  be  built-up  into 
two  or  three  tiers. 

Alternatively,  it  can 
loc  displayed  side  by 
side  and  still  look  equally  impressive. 

So  one  things  tor  sure  in  84,  our 
sales  will  be  on  the  up  and  up. 


Now  you  can 
Durex  any  size  youlito 


i 


fetherlite 

'  ;  fine  for  sensitivity 


gossamer 


cxtro  sate 


■7- 


Durex,  Gossamer,  Fetherlite,  Fiesta,  Arouser,  Black  Shadow  &  Nu-Form  Extra  Safe  are  trade  marks  of  LRC  Products  Ltd. 


COUNTERPOINTS 


Vit  C  Strepsils 
for  25th  year 

Crookes  are  launching  a  new  Strepsils 
variant  to  celebrate  their  25th  year  in  the 
throat  lozenge  market.  Strepsils  with 
vitamin  C  (£0.95)  will  be  sold  into  the  trade 
from  this  week. 

The  product  meets  the  need  to  develop 
the  brand  franchise,  and  appeals  to 
growing  consumer  awareness  in  vitamins, 
say  Crookes.  In  a  national  survey  the  taste 
was  welcomed  by  72  per  cent,  73  per  cent 
thought  the  vitamin  C  content  was  an 
excellent  addition,  and  over  71  per  cent 
said  they  would  wish  to  purchase  the 
product,  the  company  claims. 

To  launch  the  new  variant  Strepsils  will 
be  backed  by  a  national  television 
campaign  with  a  spend  of  over  £500,000 
pre-Christmas.  For  point  of  sale  a  new 
counter  display  unit  has  been  designed 
focussing  on  the  vitamin  C  product.  The 
unit  (prices  at  £11.15)  comes  pre-packed 
with  six  of  each  variant.  Details  of 
introductory  offers  for  the  sell-in  period 
are  available  from  Crookes 
representatives. 

Last  Winter  the  brand  achieved  record 
share  in  the  UK,  claim  Crookes  —  volume 
sales  were  up  by  3  per  cent  and  value 
share  by  12  per  cent.  Strepsils  are  also  said 
to  enjoy  brand  leadership  in  25  countries. 
Worldwide  retail  sales  are  worth  over 
£30m  and  latest  IMS  figures  show  the 
brand  has  captured  16.4  per  cent  of  all 
throat  preparation  sales  around  the  world, 
say  Crookes.  Crookes  Products  Ltd,  PO 
Box  94, 1  Thane  Road  West,  Nottingham 
NG23AA 


A  counter  display  unit  focussing  on  the 
new  vitamin  C  product  comes  pre-packed 
with  six  of  each  variant  (£11.15) 


Agfa-Gevaert  are  giving  away  this  film 
reminder  key  ring  disc  free  with  every 
5-film  Profi  pack  sold  by  photo  retailers. 
Agfa-Gevaert  Ltd,  27  Great  West  Road, 
Brentford,  Middlesex  TW8  9AX. 


'Lift'  for  Cachet 


Prince  Matchabelli  are  relaunching 
Cachet  in  new  packaging  sizes  and  retail 
prices  remain  unchanged.  Packaging  now 
has  a  pink  background  and  features  a  new 
chevron  design.  The  relaunch  is  intended 
to  take  the  brand  more  up-market  and 
portray  a  more  feminine  image. 

Says  product  manager  Mujib  King, 
'The  brand  is  now  12  years  old.  While  the 
basic  image  and  the  fragrance  still  had  a 
lot  of  currency  the  packaging  needed  a  bit 
of  a  lift." 

Two  new  merchandising  units  and  a 
consumer  competition  will  launch  the  new 
"look."  Both  merchandisers  will  carry 
details  of  a  competition  in  which  first  prize 
is  a  holiday  for  two  in  France. 

One  merchandiser  holds  the  staple 
stock  comprising  16  x  28ml  and  6  x  43ml 
eau  de  toilette  sprays  together  with 
8  x  30ml  eau  de  toilette,  and  the  other, 
36  x  28ml  eau  de  toiletries  retailing  for 
£2.95. 

Women's  Press  advertising  continues 
the  individuality  theme  featured  in  the 
previous  Cachet  campaigns.  The  latest 
push  breaks  at  the  beginning  of 
September.  Matchabelli  hope  to 
consolidate  the  Cachet  growth  aiming  for 
a  20  per  cent  increase  in  sales  this  year. 
Prince  Matchabelli,  PO  Box  242,  Consort 
House,  Victoria  Street,  Windsor,  Berks. 


Strepsik 


with  added 

Mull 


Nurofen  gives 


you  more 


Crookes  are  introducing  a  48  tablet  pack 
of  Nurofen  (£2.25),  and  from  August  1  are 
raising  their  margins  to  give  a  30  per  cent 
return  on  all  packs.  Retail  prices  remain 
unchanged. 

"Ex-factory  sales  of  the  24  pack 
exceeded  that  of  the  12  tablet  pack,  and  at 
the  volumes  we  are  talking  about  the  need 
for  a  48  pack  is  clear,"  says  group  product 
manager  for  analgesics,  Mr  Richard  Owen. 

During  the  introductory  period  for  the 
new  48  pack,  and  throughout  August  and 
September  a  7Vi  per  cent  bonus  will  be 
offered  on  all  pack  sizes. 

In  conjunction  with  this  activity  in  the 
retail  sector  Crookes  are  promoting 


NUROFGN 


A  BREAKTHROUGH 
IN  RAIN  RELIEF 


48  TABLETS 


Nurofen  to  dental  practitioners  and 
hygienists.  This  week  all  dentists  are  being 
mailed  a  briefing  pack. 

From  August  onwards  Oral  B 
Laboratories  (Cooper  Health  Products  as 
was)  will  be  detailing  the  product  direct  on 
behalf  of  Crookes.  A  support  package 
consisting  of  professional  samples,  and 
surgery  display  units,  together  with 
clinical  and  pharmacological  information, 
will  be  provided. 

Crookes  would  only  be  detailing  one 
product,  the  company  explains,  whereas 
Oral  B  have  an  experienced  sales  force, 
do  presentations  at  dental  seminars,  and 
see  the  product  as  complementary  to  their 
own  product  range.  Crookes  Products 
Ltd,  PO  Box  94, 1  Thane  Road  West, 
Nottingham  NG2  3AA . 


Paletta  doubles 
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Two  40ml  bottles  from  the  Paletta  liquid 
hair  sets  range  are  banded  together 
throughout  August.  Retailing  at  £0.59  this 
is  a  saving  of  £0. 19  on  recommended 
prices.  The  promotion  running  throughout 
August  is  across  the  six  colour  sets  and 
four  clear  sets.  Schwarzkopf  Ltd ,  Penn 
Lane,  Californian  Trading  Estate, 
Aylesbury,  Bucks. 
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Battery  market  a 
moveable  feast 

Your  view  of  the  UK  battery  market  will 
depend  on  which  of  the  leading 
manufacturers  you  choose  to  believe, 
according  to  a  Key  Note  report. 

"Even  though  they  all  subscribe  to 
continuous  market  research  data,  their 
views  of  market  size  and  their  own  and 
competitors'  shares  seem  to  conflict.  The 
reality  is  that  each  defines  the  market  in  a 
different  way,  based  upon  the  range  of 
batteries  they  offer." 

Their  own  report,  say  Key  Note,  is  an 
attempt  to  "steer  between  all  the 
conflicting  claims." 

Key  Note  figures  give  Ever  Ready  a  55 
per  cent  volume  share  across  the 
"primary"  sector  —  defined  as  all  non- 
rechargeables.  This  translates  at  1983 
prices  to  a  value  share  of  58  per  cent. 
Duracell  have  18  per  cent  volume,  but  the 
higher  prices  of  alkaline  long-life  batteries 
give  them  26  per  cent  in  value  terms. 

"Ever  Ready  is  still  the  most  dominant 
brand  overall,  with  over  half  the  total 
market,  but  Duracell  have  been  eroding 
this  position  in  recent  years  with  their 
aggressive  marketing". 

The  market  for  all  primary  batteries 
had  a  value  of  £125m  in  1979,  a  figure 
which  had  increased  38  per  cent  to  £172m 
by  last  year.  Total  volume  actually 
declined  by  9  per  cent,  however,  from 
1979's  500m  units  to  1983's  445m.  This 
again  springs  from  increased  competition 
from  the  long-life  sector. 

Zinc  carbon  batteries  are  given  77  per 


Brand 

Ever  Ready 

Duracell 

Varta 

Vidor 

Others 


cent  of  total  sales  in  1983,  with  alkaline 
taking  19  per  cent.  Zinc  carbon  had  seen 
growth  of  only  25  per  cent  in  the  previous 
five  years,  but  alkaline  grew  more  than 
eightfold,  albeit  from  a  very  small  base. 

The  main  development  in  distribution 
over  the  past  few  years  has  been  a  move 
away  from  traditional  outlets  such  as 
chemists  towards  supermarkets. 

"Varta  led  the  way  initially,  but 
Duracell's  efforts  to  widen  their 
distribution  base  from  early  specialisation 
in  chemists  has  forced  Ever  Ready  to 
compete  very  actively  in  grocery  outlets." 

Key  Note's  1982  estimates  put 
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supermarkets  in  the  lead  for  zinc  carbon 
sales  with  28  per  cent  compared  to 
confectioner/newsagents'  20  per  cent. 
Supermarkets  are  overtaken  in  alkaline 
sales,  however,  with  the  confectioner's  26 
per  cent  to  their  20  per  cent. 

Chemists  (including  Boots)  come  third 
in  each  case,  with  17  per  cent  of  zinc 
carbon  and  20  per  cent  of  alkaline. 

Every  Ready's  domination  of  zinc 
carbon  products  means  their  distribution 
closely  follows  that  of  zinc  carbon 
batteries,  while  Duracell's  profile 
resembles  that  of  the  alkaline  sector. 

"Varta 's  main  strength  is  in 
supermarket  outlets,  while  Boots  own-label 
business  is  highly  important  to  Vidor." 

Main  outlets  for  button  cells  remain 
chemist  and  photographic.  The  five  main 
battery  sizes  R20,  R14,  R6,  6PPF  and  PP9 
—  accounted  for  90  per  cent  of  all  sales  in 
1982/83.  R6  was  the  most  popular  size 
across  all  types,  followed  by  R14  and  R20. 

"In  general,  appliance  manufacturers 
design  their  new  products  around  existing 
batteries.  But  when  these  create  design 
difficulties,  pressure  is  put  on  the  battery 
manufacturers  to  produce  new  models" 
say  Key  Note.  Ladies  digital  watches,  for 
example,  were  held-up  for  several  years  as 
button  cells  of  the  time  were  too  "chunky." 

"That  new  appliances  will  appear  in 
the  next  three  to  five  years  is  a  near 
certainty.  How  they  will  be  powered  must 
be  viewed  as  an  unknown  factor." 

Advertising  from  Ever  Ready  and 
Duracell  has  increased  heavily  in  recent 
years.  Between  them  they  spent  just 
£1.32m  in  1980,  but  £7. 09m  in  1983.  Ever 
Ready  argue  that  alkaline  growth  rates  will 
continue  to  decline  in  the  UK  as  obvious 
areas  of  long-life  use  such  as  personal 

alkaline 
7 
89 
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stereos  are  saturated.  Duracell  say 
demand  will  continue  to  expand." 

Key  Note  argue  that  the  market  is,  to 
some  extent,  "recession-proof."  Even  if  the 
buying  of  appliances  slows,  consumers 
still  need  replacement  batteries  for  the 
huge  "reservoir"  of  existing  products. 

However,  they  see  no  prospect  of  new 
entrants  in  the  market:  "It  is  more  likely 
that  some  current  brands  will  not  survive 
the  pressures  on  margins  imposed  by  the 
movement  towards  national  accounts". 
"Dry  batteries:  an  industry  sector 
overview"  (£100)  Key  Note  Publications, 
28  Banner  Street,  London  EC1 Y  8QE. 


Farley's  taped 

Farley's  rusks  and  cereals  will  be  featuring 
a  nursery  rhyme  cassette  on-pack  offer 
from  the  Autumn. 

Consumers  will  be  invited  to  collect  20 
cassette  tokens  from  promotional  packs 
and  send  them  with  £0.21  (postage  and 
packaging)  to  Farley's  for  their  free 
cassette.  Alternatively  the  tape  can  be 
bought  for  £1.99  plus  four  tokens. 

The  promotion  is  designed  to 
encourage  repeat  purchase  and  develop 
brand  loyalty,  say  Farley's. 

The  company  have  teamed  up  with 
Floella  Benjamin  from  television's 
"Playschool"  to  produce  the  30  minute 
tape  of  nursery  rhymes  and  action  songs 
suitable  for  children  up  to  three  years  old. 

A  series  of  four  "Tell-a-Tale"  cassettes 
and  Ladybird  books  intended  for  older 
children  include  "Three  little  Pigs", 
"Pinnochio",  "Goldilocks  and  the  Three 
Bears"  and  "The  Ugly  Duckling".  These 
are  available  by  sending  four  extra 
cassette  tokens  plus  £1 .76  (includes 
postage  and  packaging)  for  each  "Tell-a- 
Tale"  pack.  The  offer  closes  December  31, 
1985.  Farley  Health  Products  Ltd,  Torr 
Lane,  Plymouth  PL3  SUA. 


ON  TV 
NEXT  WEEK 


Ln  London                    WW  Wales  &  West     We  Westward 
M  Midlands                 So  South                  B  Border 
Lc  Lanes                       NE  North-east            G  Grampain 
Y  Yorkshire                  A  Anglia                   E  Eireann 
Sc  Scotland                  U  Ulster                    CI  Channel  Is 
Bt  Breakiast  Television   C4  Channel  4 

Anadin  Extra: 

Ln,M,Y,So,NE,A 

Anne  French  cleansers: 

C4(M,Y,S,A,U,B,G,NE) 

Arrid  Extra  Dry: 

WW,Lc,C4 

Askit  powders: 

So 

Bisodol  indigestion  remedy: 

Ln 

Cidal  soap: 

Bt,C4 

Colgate  pump  dispenser: 

All  areas 

Crookes  Sport: 

All  areas 

Elastoplast: 

All  areas 

Harmony: 

All  areas 

Haze  Pomander: 

All  areas 

Hedex: 

All  areas 

Immac  hair  remover: 

Ln,M,Lc,Y,NE 

Jaap's  Health  Salts: 

Sc 

Kleenex  Velvet: 

Lc,Y,NE 

Lady  Grecian: 

M,  Lc,  Y,Ne 

Mafu: 

Bt(Ln,So) 

Mycil  athlete's  foot  preparations: 

Lji,Lc,Sc,WW,We,B,G 

Oil  of  Ulay: 

All  areas 

Optrex: 

All  areas 

Sweetex  Plus: 

All  areas 

Super  Softies: 

Bt 

Temana  Colourfresh: 

C4 

Tramil: 

M,Y,So,A 

Wilkinson  Sword  Retractor: 

All  areas 

YardleyGold:               All  except  Lc,WW,CI 
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Energen  have  launched  wholemeal  rolls 
(£0.99)  which  are,  "high  in  protein  and  low 
in  calories  with  a  new  more  natural'  taste." 

The  original  recipe  starch-reduced 
rolls  are  also  repackaged  (£0.99).  Both 
varieties  are  packed  20  to  the  box  with  12 
boxes  to  the  case.  RHM Foods  Ltd,  Victoria 
Road,  London  NW10  6NU. 


Sun  lines  for 
LHomme 

Roger  and  Gallet  have  introduced  a  factor 
10  protective  sun  stick  (25ml,  £4.95)  and 
factor  4  moisturising  sun  tan  emulsion 
(75ml,  £6.75)  into  the  L'Homme  range. 

The  water  resistant  sun  stick  comes  in  a 
navy-blue  twist  pack  and  the  sun  tan 
emulsion  in  a  plastic  tube  is  a  lightly 
perfumed  water  resistant  cream  which  can 
be  applied  to  the  face  and  body. 

The  merchandiser  for  the  new  sun 
preparations  contains  four  each  of  the  sun 
stick,  moisturising  sun  tan  emulsion,  and 
L'Homme  duo  set.  Bergal Ltd,  PO  Box 
209,  3  Rhodes  Way,  Watford,  Herts  WC2 
4QE. 

Looking  to  the 
High  Street 

A  company  that  usually  supplies  mail 
order  firms  with  electrical  appliances  is 
now  looking  to  build  a  High  Street 
presence.  Marketed  by  Listwood, 
Hairsense  is  a  range  of  appliances 
manufactured  in  Hong  Kong  and  said  to 
conform  to  the  British  safety  standards.  For 
the  High  Street  outlets  the  company  has 
brought  together  some  of  their  catalogue 
success  stories  and  unbranded  products 
which  have  until  now  been  sold  through 
hairdressers.  All  come  in  a  black  and 
white  livery  and  carry  a  12-month 
guarantee.  Included  in  the  range  are 
curling  tongs,  hot  brushes,  a  hair  dryer, 
crimper  and  curl  and  brush  set.  Retail 
prices  for  the  nine  lines  are  expected  to 
start  at  £4-£5.  Promotional  plans  have  not 
yet  been  finalised.  Listwood  Ltd,  6  Market 
Road,  Islington,  London  N79PP. 
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Watching  the 
women's  Press 

The  following  column  lists  advertisements 
for  chemist  merchandise  due  to  appear  in 
the  IPC  women's  Press.  The  magazines  are 
divided  into  three  categories  —  weeklies 
(W),  monthlies  (M)  and  magazines  aimed 
at  the  younger  end  of  the  market  (Yo).  The 
monthly  magazines  covered  are  the 
September  editions  due  to  appear  mid- 
August. 

Alberto  Culver:  M 
Albion  soap:  Y 
Elizabeth  Arden  Chloe:  M 
Lip  Fix:  M 
Ashe  Double  Amplex:  M,  Y 

Mint  Cool:  W  Y 

Sherleys:  W 
Vitapointe:  W.M.  Y 

Babyliss:  Y 
Beechams  Germolene:  W 
Quickies:  W 
Yeastvite:  W 
Booker  Health  Ladycare:  M,  Y 

Bowater  Scott  Bodyform:  Y 
Minima:  Y 
Brodie  &  Stone  Jolen:  Y 
Carter  Wallace  Discover  2:  Y 
Chanel:  M,  Y 

Chattem  Sun-In:  Y 
Che  faro  Endocil:  M 
Chesebrough  Ponds  Cutex:       W,  M,  Y 
cocoa  butter:  W 
Hawaiin  Tropic:  Y 
Clarins:  M 
Clinique:  M 
Combe  Lanacane:  W 
Cooper  Health  Oral  B:  Y 
Cow  &  Gate:  W 
Cuxson  Gerrard  Carnation 

corn  caps:  W 
DDD  Blisteze:  W 

Dentinox:  Y 
Elida  Gibbs  Impulse:  W,  Y 

Signal:  W,M,  Y 

Sure:  W,  M,  Y 

Timotei:  Y 
Eylure  10-0-6:  Y 
Gala  Miners:  Y 
Givenchy:  M 
H  J  Heinz  Soup-in-a-mug:  W 
ICC  Anadin:  W 

Anne  French:  Y 
Immac:  Y 
Innoxa:  M 
Johnson  &  Johnson  Empathy:  W 

Vespre:  Y 
Jordans:  M 
Kimberly  Clark  Ferns:  W 

Freedom:  Y 
Lancome:  M 
Lanvin:  M 
Larkhall  Labs  Lipcote:  M,  Y 


Estee  Lauder: 

Lilia  White  Contour: 

Lil-lets: 
Max  Factor: 

Mentholatum  Stop  'n  Grow: 
Neutrogena: 
Newton  Bikini  Bare: 
Nicholas  Labs  Feminax: 

Kwells: 
L'Oreal  Belle  Color: 

Elseve: 

Free  Style: 
Pedigree  petfoods: 
Plough  Maybelline: 
Reckitt  &  Coleman  Dettol: 
Dettox: 

Revlon: 

Richardson  Vicks 

Night  of  Ulay: 
Oil  of  Ulay: 

Rigease  Coty: 

Rimmel: 

Robins  Chapstick: 
Robitussen: 
Robinsons  drinks: 
Rochas: 

Helena  Rubinstein: 
Vidal  Sassoon: 
Smith  &  Nephew  Nivea: 
Tampax: 

Thompson  Aqua  Ban: 
Bran  Slim: 
Slimline: 

Unicliffe  TCP: 

Warner  Lambert  Dentyne: 

Wella: 

Zena  cosmetics: 


M 

Y 
Y 
Y 
Y 

M,  Y 
Y 
Y 


W 
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w 

w 
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M,  Y 
M,  Y 


M,  Y 
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M, 


W 

w 


M 
M 

M,  Y 

M,  Y 

W,  Y 

W  Y 

W,  Y 

W,  Y 
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Lane  s  Hipolec 

Hipolec  lecithin  granules  (20  sachets, 
£3.20),  containing  phosphatidyl  choline- 
enriched  lecithin,  are  now  available  from 
G.R.  Lane,  Health  Products  Ltd,  Sisson 
Road,  Gloucester  GL1  3QB. 

Distributors  for 
Psorin  . . .  

Psorin  ointment  (Counterpoints  last  week) 
is  to  be  distributed  in  the  UK  by  Farillon 
Ltd,  Bryant  Avenue,  Rornlord,  Essex  RM3 
OPJ.  The  product  is  being  licensed  to 
Thames  Laboratories  Ltd  whose  address  is 
now  The  Old  Blue  School,  5  Lower 
Square,  Old Isleworth,  Middlesex. 

.  .  .  &Clinicomb 

Clinicomb  will  now  be  distributed  by 
Laughton  and  Sons  Ltd,  Warstock  Road, 
Birmingham  B14  4RT. 
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High  and  low 
Flashlights 
from  Clairol 

Clairol  are  following  Jerome  Russell  and 
Wella  into  the  home  high-and  low-lighting 
kits  market  with  the  launch  of  Flashlights 
(£3.99).  The  company  has  been  working 
on  the  project  for  two  years  looking  for  a 
system  that  was  "simple,  virtually  foolproof 
and  superior  to  those  already  in  the 
marketplace."  The  low-lighting  variant, 
they  claim,  is  a  major  product  plus  over 
the  existing  brands. 

Flashlights  will  be  supported  by  a 
£600,000  television  advertising  campaign 
initially  breaking  mid-August  and  running 
through  September  with  further  support 
via  a  consumer  competition.  Special 
leaflets  carrying  details  will  be  available  in 
on-counter  display  packs.  Prizewinners 
share  up  to  £3,000  worth  of  diamond 
jewellery  but  each  entrant  will  receive  a 
free  brush-on  face  highlighter.  For  the 


trade  outers  will  contain  four  blonde  and 
three  burgundy  kits. 

Clairol  estimate  that  24  per  cent  of  all 
women  have  at  one  time  had  salon 
highlights  and  the  majority  of  them  under 
the  age  of  35.  The  increasing  cost  of  salon 
treatment  will  give  the  home  market  a 
hefty  boost,  say  Clairol  who  point  out  that 
the  market  recorded  growth  of  12  per  cent 
following  the  launch  of  the  first  two  home 
kits.  Bristol-Myers  Co  Ltd,  Stamlord 
House,  Station  Road,  Langley,  Slough, 
Berks  SL3  6EB. 


Special  Recipe 

DDD  Ltd  have  purchased  Special  Recipe 
diabetic  chocolate  bars  from  the  Dorsey 
division  of  Sandoz  Products.  Distribution 
will  now  be  handled  by  Dendron  and  all 
orders  should  now  be  sent  to  them  at  94 
Rickmansworth  Road,  Watford,  Herts. 
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plaque  is  unveiled  and  a  cheque  of 
£5,000  given  to  the  St  Edwards  mentally 
handicapped  club  on  Merseyside  —  win- 
ners of  the  Dettol  Youth  Caring  Awards. 
Pictured  from  left  to  right  at  the  ceremony 
are  Dettol  product  manager  John  Finch, 
club  leader  Peter  Kinsella,  club  member 
Kevin  Doran,  Reckitt  &  Colman  phar- 
maceutical division  director  Norman 
Thomason,  councillor  Hugh  Dalton  chair- 
man of  Liverpool  City  Council  and  club 
leader  Robert  Hughes.  The  Awards  are 
sponsored  by  Reckitt  &  Colman  in  associa- 
tion with  BBC  Pebble  Mill  at  One. 


Charting  growth 

An  "Explore  the  Planets"  height  chart  is 
offered  free  to  purchasers  of  any  of  the 
three  Matey  bubble  bath  variants  — 
Matey,  Miss  Matey  or  M8E.  Packs  of  M8E 
also  contain  20  per  cent  extra. 

Over  67in  long  with  height  graduated 
in  inches/feet  and  centimetres,  the  chart 
makes  a  personal  record  with  space  for 
names,  birthday  and  age  against  height. 

The  offer  is  available  on  all  packs  from 
August  to  November  30.  Nicholas 
Laboratories  Ltd,  225  Bath  Road,  Slough, 
BerksSL14AU. 

Bags  of  colour 

Some  35  colourful  additions  have  been 
made  to  the  Loewenstein  &  Hecht  range  of 
toilet  bags.  The  bags  come  in  a  variety  of 
shapes  and  colours.  Styles  available 
include  purse,  clutch,  drawstring  and 
holdall  designs.  Prices  range  from  £0.39 
for  a  PVC  drawstring  bag  to  £3.60  for  a 
multi-coloured  nylon  casual  bag. 
Loewenstein  &  Hecht  Ltd,  Epworth 
House,  25  City  Road,  London . 

Autumn  shades 

Soft-focus,  mellow  tones  that  reflect  the 
changing  hues  of  the  landscape  have  been 
brought  together  in  the  Country  Garden 
collection  of  Autumn  colours  from  Max 
Factor. 

For  the  eyes  there  are  shadow  silk  eye 
colour  duos  (£1.95)  of  silver  birch/ 
carnation  pink,  nut  brown/honey  and  sage 
green/mint  frost  and  for  lips  and  nails 


shades  of  rich  damson,  poppy  and  rose  hip 
come  in  moisture  rich  lipstick  (£1 .95)  and 
extra  wear  nail  enamel  (£1.50). 

For  the  stylish  girl-about-town  Maxi 
are  launching  Positively  Brilliant,  a  range 
of  make-up  for  the  eyes,  cheeks,  lips  and 
nails.  For  the  eyes  there  is  indigo  smudge, 
copper  kettle  and  positively  pale  powder 
eye  shadow  (£1.45),  precious  pink  and 
glace  gold  brush  on  blush  (£1.80),  and  for 
the  lips  and  nails  —  frankly  fuchsia, 
brilliant  red  and  positively  plum  soft  lustre 
lipstick  and  endless  shine  nail  enamel 
(£1.65  and  £1.45  respectively).  The 
colours  will  be  available  mid- August. 

The  Spice  of  Life  is  the  Colourfast 
offering  which  "conjures  up  the 
atmosphere  of  a  colourful  oriental 
bazaar."  Holding  a  hint  of  Eastern  promise 
there  are  long  lasting  eye  shadow  sextets 
(£4.25)  housing  colours  ranging  from 
spicy  browns,  khaki  and  sapphire  blue  to 
pink,  plum,  rose  white  and  teal  blue.  Lips 
and  nails  are  again  co-ordinated  in  shades 
of  red  pepper,  spiced  plum  and  paprika 
(£2.95  and  £2.75). 

For  Autumn  Quant  go  out  of  this  world 
introducing  what  they  describe  as  the  face 
of  tomorrow  today.  The  "look"  comprises 
an  ultra  pale  complexion  and  uses 
luminous  metallic  shades  to  highlight  the 
eyes.  To  create  the  effect  Quant  use  ivory 
foundation  (£3.50),  shades  of  earth  and 
shades  of  sky  pearly  powder  eye  shadow 
quartets  to  be  mixed,  matched  with  colour 
rich  lipstick  and  nail  polish  available  in 
fuchsia  shock,  milky  way  and  down  to 
earth  (£2.75  and  £2.25),  Max  Factor  Ltd, 
75  Davies  Street,  London  Wl . 


Rimmel  go  for 
fashion  looks' 


Rimmel  have  made  their  debut  into 
Autumn  fashion  "looks"  with  Mellow 
Drama.  At  the  same  time  they  are  to 
launch  Blush  Two  —  a  range  of  duo 
blusher  palettes  with  a  brush  (£1.49).  The 
Autumn  collection  comprises  three  colour 
combinations  of  eye  shadows,  pencils, 
lipsticks  and  nail  enamels  in  shades  of 
berry,  vine  and  earth.  Prices  range  from 
£0.79  for  the  eye  liner  pencils  to  £1.49  for 
Blush  Two.  Rimmel  International  Ltd,  17 
Cavendish  Square,  London  W1M0HE. 
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COUNTERPOINTS 


Smokers  Topol 

backed  by 

£2. 2m  relaunch 

Topol  smoker's  toothpolish  is  being 
relaunched  with  a  £2. 2m  spend  on 
national  Press  and  independent  radio 
planned  for  the  next  12  months. 

Two  new  sizes  have  been  added  to  the 
range  and  ah  three  —  50ml,  70ml  and 
125ml  —  are  to  be  marketed  initially  in 
promotional  packs  at  £1.45,  £1.69  and 
£1.99  each  respectively.  "The  new  sizes 
will  attract  trialists,  reward  existing  users 
and  appeal  to  the  economy  minded,"  say 
makers  Jeffrey  Martin. 

During  the  initial  relaunch  period 
August  to  October  all  consumer 
advertising  will  feature  the  new  sizes  and 
promotional  packs.  A  radio  commercial 
designed  solely  to  communicate  the 
relaunch  story,  telling  consumers  about 
promotional  packs  and  availability 
through  chemists,  is  to  appear  on  one  in 
every  three  radio  spots. 

The  consumer  wants  to  use  a 


Topol 

Topol 

Topol 

smoker  s 

125  ml  J 

conventional-type  product  that  is  effective 
yet  safe  on  tooth  enamel  —  that  is  the 
Topol  proposition,  say  Jeffrey  Martin. 

In  the  USA  and  Canada  Topol  holds 
around  5  per  cent  of  the  total  toothpaste 
market  in  each  country  and  dominates  the 
stain  removing  sector,  says  the  company. 

Research  on  the  company's  advertising 
in  the  UK  has  shown  a  response  rate  almost 
three  times  that  expected  for  a  successful 
campaign.  The  best  results  came  from  an 
advertisement  whose  copy  line  reads 
"Smokers:  is  this  what  you  think  about 
your  teeth,  no-one  can  make  yellow  teeth 
white  again?  Yes  they  can  thanks  to 
Topol." 

The  Press  campaign  begins  on  August 
13  in  the  Sun,  News  of  the  World,  Sunday 
and  the  Mail.  Radio  advertising  starts  on 
September  1  covering  18  independent 
stations  nationwide. 

Jeffrey  Martin  have  reviewed  their  UK 
operation  from  the  point  of  manufacture 
through  to  the  consumer  and  say  they  are 
now  poised  to  enter  a  period  of 
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considerable  growth  backed  by  a 
substantial  advertising  commitment.  "The 
activity  for  Topol  smoker's  toothpolish  is 
just  the  first  of  a  number  of  major  plans 
being  brought  to  fruition  over  the  next  12 
months."  Distributor:  Carnation  Health 
Care  Division,  Danesfield  House, 
Medmenham,  Marlow,  Bucks  SL72ES. 


KMS  go  pop 
with  video  rock 

Kodak  are  offering  a  pop  video  "Video 
Rock  Attack"  this  Summer  and  Autumn  to 
people  who  have  their  films  processed  by 
photo  retailers,  or  mail  order  companies 


using  the  1984  Kodak  Monitoring  Symbol. 

Enclosed  with  each  wallet  of  processed 
prints,  consumers  will  receive  a  leaflet 
offering  a  pop  video  for  £6.99  (plus  £1  post 
and  packaging).  The  offer  is  open  from 
August  until  the  end  of  November. 

To  support  the  promotion  photo 
retailers  will  receive  from  their 
photofinishers  a  pack  of  specially 
designed  display  material,  including 
colour  window  posters  and  showcards. 
The  promotion  will  be  advertised  in  the 
national  newspapers. 

Kodak  have  organised  two 
competitions  for  those  photo  retailers 
taking  the  promotion,  with  ten  £250  prizes 
in  each  competition.  Kodak  Ltd,  Kodak 
House,  Station  Road,  Hemel  Hempstead, 
Herts. 


1PRESCRIPTION  SPECIALITIES! 

Tymasil  on  FP10 


Tymasil,  for  controlling  house  dust  mites, 
can  now  be  prescribed  on  FP10  in  England 
and  Wales. 

Doctors  do  not  have  to  endorse  scripts 
prescriptions  "ACBS"  as  the  product  is  not 
included  in  the  list  of  Borderline 
Substances.  They  may,  however,  be  asked 
to  justify  the  product's  use. 

So  far  the  agreement  that  pharmacists 
should  be  paid  in  full  for  dispensing 
Tymasil  on  FP10  applies  in  England  and 
Wales  only,  say  Brocades  ( Great  Britain) 
Ltd,  Brocades  House,  Pyrford  Road,  West 
Byfleet,  Weybridge,  Surrey  KT14  6R A. 


Abbott  trials 

Abbott  Laboratories  are  adding  two  more 
presentations  to  their  Ensure  range  of 
nutritional  products  and  will  be  testing  a 
pilot  direct  delivery  service  for  them. 

Initially  Ensure  powder  400g  (6,  £21 
trade)  and  Ensure  can  946ml  (6,  £16.29) 
are  to  be  available  only  in  Cumbria  and  SE 
London  via  the  direct  delivery  service. 

Pharmacists  in  the  two  areas  will  be 
asked  to  phone  details  of  prescriptions  for 
Ensure  to  Abbott  Laboratories'  sales  office. 
The  patients  will  then  receive  product  and 
instructions  via  Securicor  along  with  a 
receipt  of  goods  form  to  fill  in  and  return  to 
their  pharmacist.  He  can  then  check  that 
the  quantity  of  product  and  instructions 
received  by  the  patient  are  correct. 

Abbott  Laboratories  stress  that  they  are 
not  trying  to  take  anything  away  from 
pharmacists  but  merely  attempting  to  help 
with  delivery  of  what  is  a  heavy  and  bulky 
product.  The  delivery  service  is  PSGB 


approved. 

The  two  new  Ensure  products  are  to  be 
launched  nationally  later  in  the  year,  "but 
we  are  reserving  our  options  on  the  direct 
delivery  service,"  say  Abbott  Laboratories 
Ltd,  Queenborough,  Kent  ME11  5EL. 

Generics  (UK) 
add  temazepam 

Generics  (UK)  have  introduced  two 
generic  presentations  of  temazepam. 

The  lOmg  and  20mg  capsules  are  a 
light  green  colour  marked  with  a  "G." 

There  are  to  be  special  introductory 
prices  as  follows:  lOmg  100s,  £3.66;  500s, 
£14.63,  and  20mg  50s,  £2.95;  250s,  £11.70 
(all  trade  prices).  The  product  is  to  be 
available  through  CP  Pharmaceuticals  and 
other  wholesalers.  Generics  (UK)  Ltd, 
Station  Close,  Potters  Bar,  Herts  EN61TL. 

Cordilox  marks 

Cordilox  40mg  tablets  are  now  engraved 
"Cordilox  40"  on  one  face  with  the  Abbott 
logo  on  the  other.  The  80mg  and  120mg 
strengths  will  be  similarly  marked  at  a  later 
date.  The  160mg  strength  is  to  be  available 
from  September  17,  say  Abbott 
Laboratories  Ltd,  Queenborough,  Kent. 

Midrid  in  100s~ 

A  100  capsule  pack  of  Midrid  capsules 
(£10.94,  trade)  is  to  replace  the  50  capsule 
pack  which  will  be  discontinued  when 
stocks  are  exhausted,  say  Carnrick 
Laboratories,  Acres  Down,  Furze  Hill, 
Shipston-on-Stour,  Warwicks. 
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anusol 

Recommend  an  ideal  range  for  your  customers 


^  Cream  with  a  vanishing  base, 
rapidly  absorbed 

*  Ointment  for  dry  irritated  conditions 

*  Suppositories  for  a  measured  dose 
of  internal  medication 


Piles  and  associated  anal  irritation  are  very  common  ailments,  as  every 
retail  pharmacist  knows.  With  Anusol,  you  can  recommend  the  most  suitable 
presentation  from  a  medically-prescribed  range  of  treatments  -  all  of  them 
soothing  and  effective,  and  a  thoroughly  professional  recommendation. 

To  help  your  shyer  customers,  iMMJlEHMkO^ 
there'sa  i  ompai  t  display  unit  for    ^~jTz[ jjjffi jfEji «  ■ 
Anusol  -  please  let  us  know  if  you  LjXgwUBtSl^! i 
would  like  one. 


R84440 


the  name  people  feel  better  with 


Anusol  is  a  trade  mark 


Mitchell  House,  Southampton  Road,  Eastleigh 


'■  -  *"  '■: "Jr.  V."  5  ■'■  ■  S  ' 


It  seems  that  waiting  a  whole  year  for 
the  LRC  Squash  Tournament  to  come 
around  again  has  proved  a  little  frustrating. 

Particularly  to  the  contenders  who  so 
enjoyed  their  debut  performances. 

Well,  we  agree  it  is  rather  a  long  wait 
but  it's  given  you  time  to  tidy  up  your  game 
and  maybe  come  out  this  years  winner. 

So,  hang  up  those  white  coats  for  a 
day  or  two  and  don  your  other  set  of 
whites  because  this  year's  tournament  is 
going  to  be  even  bigger  and  even  better. 

By  way  of  a  change,  this  year  it  will 
take  the  form  of  a  series  of  regional  heats 
culminating  in  the  Gala  National  Final  in 
London  on  Jan  18th  next  year. 

What  hasn't  changed,  however,  is  the 
enjoyment. 

There'll  be  free  food  and  drinks  for 
players  and  spectators  alike. 

Prizes  galore  for  winners. . .  losers . . . 
and  just  for  competing. 

Plus  exhibition  matches  from  Hiddy 
[ahan  and  Gawain  Briars,  the  world's  top 
professionals,  at  the  regional  heats. 

Like  to  get  a  piece  of  the  action? 


Simply  send  us  the  invitation  below 
right  away  and  we'll  send  you  all  the 
details.  We  think  you'll  have  a  champion 
day  out. 

And  who  knows,  this  year  you  might 
even  end  up  a  champion. 


TO:  Bernard  Foster,  LRC  Products  Ltd.,  North  Circular  Road, 
London  E4  8QA.  Tel:  01-527  2377 

I  would  like  very  much  to  take  part  in  your  squash  tournament. 

FULL  NAME  Mr  Miss  Mrs  

COMPANY  

ADDRESS 


POSTCODE 


TEL. NO 


My  playing  standard  is 

County □  ClubTeamQ  Club  LeagueQ  Social  PlayerfTJ  BeginnerQ 
I  would  like  to  attend  as  spectator  only  f~J 
My  regional  location  choice  is 

(Belfast)  r~|  (Bedford)  n  (Bristol)  n  (Manchester)n  (London)!"" 
(21st  Sept)      128th  Septn  (5th  Oct)      (19th  Oct)  (26th  Oct) 


L 


R.S.VP 


J 


mmmsmmm 


Space  saving 
glass  washer 

The  Hotpack  under-the-counter  glassware 
washer  from  Sterilin  Instruments  has  been 
specially  designed  to  save  space. 
Measuring  only  24  x  35  x  24ins,  the  washer 
will  fit  under  most  bench-tops,  says  the 
company. 

It  offers  large  interior  capacity 
(22  x  24  x  21ins),  dual  spray  arms  to 
deliver  a  top  to  bottom  washing  action,  a 
corrosion-resistant  stainless  steel  wash 
chamber  and  four  independent  machine 
cycles,  say  Sterilin. 

A  low  temperature  plasticware  cycle 
with  a  fresh  water  rinse  is  provided.  In 
normal  glassware  wash  cycles,  the 
machine  washes  with  tap  water,  rines  with 
distilled  water  and  then  blow  dries  the 
contents.  A  broad  line  of  rack  insertions 
are  available  to  cope  with  a  variety  of 
washing  assignments.  Both  upper  and 
lower  carrier  racks  roll  out  for  easy 
loading  and  unloading. 

The  normal  glassware  cycle  is 
completed  in  69  minutes,  the  low 
temperature  plasticware  cycle  in  80 
minutes.  Sterilin  Ltd,  Clockhouse  Lane, 
Feltham,  Middlesex  TW14  8QS. 

No  fuss  carpet 
from  Stonetex 

A  miniumum-maintenance  flooring  has 
been  introduced  by  Stonetex.  Natural 
stone  carpet  is  a  matrix  of  small  smooth 
pebbles  embedded  in  a  plastic  resin  to 
give  a  hard-wearing  surface  sufficiently 
resilient  to  walk  on. 

Laid  to  individual  specification,  a 
range  of  colours,  patterns  or  motifs  can  be 
incorporated.  It  is  ready  for  pedestrian  use 
after  24  hours  and  heavy  loadings  in  two 
days. 

The  flooring  is  fireproof,  highly 
resistant  to  impact,  impervious  to  oil, 
petrol  and  acids,  is  anti-static,  odourless, 
and  easily  cleaned.  Normal  commercial 
floor  cleaning  equipment  is  only 
occasionally  needed,  say  Stonetex,  as 
most  dust  and  dirt  is  absorbed  without 
affecting  the  surface. 

It  can  be  laid  on  any  concrete  base, 
stable  wood  floors  or  on  staircases  at  a 
thickness  of  either  5-7mm  or  8-10mm 
according  to  usage.  The  price  is 
competitive  with  those  for  conventional 
floor-coverings,  says  the  company. 
Stonetex  Ltd,  30  Rothschild  Road , 
London  W4  5HT. 
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The  SB9  centrifugal  bench-top  f reezedryer 
from  Javac  has  a  1.1  litre  capacity  con- 
denser with  built-in  spin-freeze  facility.  It  is 
suitable  for  the  drying  and  preservation  of 
bacterial  cultures,  virus  suspensions,  and 
organs.  The  standard  carrier  plates  hold 
up  to  1 16  0.5ml  ampoules  or  24  2.5ml  am- 
poules. Tray  drying  is  provided  from  a  de- 
mountable shelf.  A  vacuum  valve  located 
on  the  condenser  window  allows  flask  and 
bottle  drying.  Designed  for  quiet  operation 
the  refrigeration  unit  has  an  extraction  rate 
of  120Kcal/hr  at  -35°C.  The  centrifugal 
method  of  f  reezedrying  enables  the  user  to 
directly  load  the  dryer  with  liquid  samples, 
no  prefreezing  nor  low  temperature 
storage  is  necessary.  The  carrier  plate 
rotates  at  1,000  rpm,  snap  freezing  occur- 
ring when  the  necessary  degree  of  vacuum 
is  reached,  say  Javac  (UK)  Ltd,  3 
Waverley  Lane,  Farnham,  Surrey. 


Stretch-wrapper 

The  Payne  Min  is  a  semi-automatic  stretch 
wrapping  machine  from  Payne 
Packaging. 

Equipped  with  limited  electronic 
programming,  the  machine  will  handle 
pallet  loads  weighing  up  to  l,000kgs,  with 
a  maximum  height  of  2,000mm.  It  has  a 
heavy  duty  1,500mm  diameter  turntable, 
rotated  by  an  AC  electric  motor.  It  has 
been  designed  for  firms  handling  limited 
throughputs  of  palletised  goods. 

A  "major"  advantage  is  the  application 
of  the  film  to  the  lowest  point  of  a  palletised 
load,  ensuring  complete  security,  say 
Paynes.  Of  steel  construction,  the  machine 
has  an  electric  magnetic  clutch,  which 
enables  film  tension  to  be  controlled.  The 
film  carriage  speed  is  constant,  giving  an 
approximate  overlap  of  50mm.  Though 
film  tension  is  preset,  it  can  be  varied 
during  the  wrapping  programme.  To 
prevent  waste,  the  amout  of  wrapping  used 
is  controlled  by  the  operator.  Payne 
Packaging  Ltd,  Giltway,  Giltbrook, 
Nottingham  NG162GT. 


Limpet-like 
window  stickers 

Limpet  Tapes  have  developed  a  method  of 
printing  clear  or  coloured  self-adhesive 
tapes,  in  up  to  two  colours  on  the  sticky 
side,  to  produce  low  cost  off-the-roll 
window  stickers  and  display  notices. 

The  products  are  wound  on  66m  rolls 
perforated  across  the  width  to  produce 
individual  items,  and  are  available  in  a 
range  of  widths  from  19-150mm. 
Maximum  text  area  is  full  width,  to  a 
length  of  457mm  (18in). 

The  process  kills  any  specified  area  of 
the  adhesive  coating  —  this  may  be  to  an 
irregular  shape  and  to  very  close 
tolerances  —  which  is  subsequently 
printed,  where  required,  in  up  to  two 
colours.  A  fine  edge  is  left  without 
adhesive  adjacent  to  the  perforation  for 
easy  grip  removal  from  the  glass  or  clear 
plastic  surface.  Limpet  Tapes  Ltd,  Bond 
House,  9a  George  Street,  Huntingdon, 
CambsPE18  6BD. 


A  low  cost,  strip  packaging  machine 
which  will  fill,  label  and  heat  seal  sixty 
packages  of  tablets  per  minute  has  been 
introduced  by  Medisco  Medical  Systems. 

Called  the  Sargent  XT  (£3,800),  the 
machine  is  easy  to  set-up  and  operate  and 
needs  the  rninimum  of  maintenance  and  no 
lubrication,  says  the  company.  It  will  han- 
dle virtually  all  sizes  of  solid  oral  medica- 
tion using  just  one  size  of  package,  and 
features  stencil  printing  for  short  runs  and 
a  quick  drying  inking  system  for  long  runs. 
Two  interchangeable  feeding  discs  accept 
both  tablets  and  capsules ,  Medisco 
Medical  Systems,  Bridgeview  House, 
Raymead Road,  Maidenhead,  Berkshire. 
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THE  SILVER  AWARD  WINNERS 


Colourcare  International, 
Chester 


T.  Litster, 
Peebles 


Grunwick  Processing 
Laboratories  Ltd,  Borehamwood 


R  H.  Williams, 
Haverfordwest 


felling 
Work 

in  May. 


The  promising  start  to  the  photo- 
finishing  season  has  been  splendidly 
maintained  for  a  second  month, 
and  no  less  than  four  laboratories 
have  been  awarded  Kodak  Silver 
Awards  for  Quality. 

They  achieved  this  distinction  by 
reaching  the  Kodak  Point  Standard 
in  April  and  May  and  we  offer  them 
warm  congratulations.  These 
laboratories  are  now  strong 
contenders  for  photofinishing's 
supreme  accolade,  the  Kodak  Gold 
Award  for  Quality,  and  we  are  looking 
forward  to  an  exciting  race  for  the 
first  Golds  of 1984. 


TABLE  OF  MERIT  MAY  1984 

One  Hour  Foto,  Maidstone. 
THE  KODAK  AWARDS  FOR  QUALITY 

The  competition  is  open  to  all 
independent  photofinishers  who  use 
KODAK  'Ektacolor'  Paper  and 
formulated  Chemicals. 

Kodak  and  its  subsidiary 
companies  are  excluded. 

All  photofinishers  who  regularly 
and  continuously  return  full  sets  of 
quality  monitoring  strips  to  the 
Kodak  Monitoring  Service  are 
automatically  included  in  the 
scheme  which  runs  from  April  to 
December  1984. 


<Sini\e.  It's  on  'Kodak'  paper.  19 

Kodak  and  Ektacolor  are  trade  marks 


LETTERS 


DBA?  Its  aims 
displease  RPA 

I  have  recently  seen  a  letter  sent  to  rural 
doctors  by  Dr  David  Roberts  of  Wellord, 
Northants  (see  p220)  suggesting  that  a 
dispensing  doctor  association  be  formed, 
and  listing  the  aims  of  such  an  association. 

It  would  seem  that  the  name  of  the 
proposed  association  will  quickly  find  fault 
with  all  pharmacists,  since  the  entitlement 
to  such  a  term  as  "dispensing  doctor"  is 
matched  only  by  the  lack  of  the  presence 
of  a  doctor  in  the  dispensary  when 
medicines  are  being  supplied.  However,  it 
is  interesting  to  note  that  in  spite  of  all  the 
concessions  wrung  from  the  pharmacists 
during  the  Clothier  negotiations,  this 
association  wishes  to  extract  even  better 
terms. 

The  5  per  cent  discount  on  the  extra 
profits  that  doctors  who  supply  medicines 
have  now  been  made  to  pay,  has  obviously 
hurt  the  doctors  where  it  hurts  most.  And 
so  now,  the  intention  seems  to  be  that  the 
drug  companies  are  in  for  some  none  to 
subtle  approaches,  together  with  the 
pharmaceutical  wholesalers.  The 
implications  behind  this  intention  is,  to  say 
the  least,  highly  unethical.  One  can  only 
ponder  the  brashness  of  it. 

Are  doctors  now  going  to  use  their 
professional  position  to  coerce  drug 
companies  to  supply  them  drugs  at 
discount  terms  on  the  basis  that  if  they 
don't  get  good  enough  terms,  then  other 
drugs  will  be  used  instead?  Why  should 
drug  companies  give  discount  other  than 
as  an  inducement  to  encourage  doctors  to 
use  their  drugs.  If  the  drugs  are  valuable  to 
the  patient  —  have  they  got  to  be  valuable 
(profitable)  to  the  doctor  as  well,  before  he 
will  precribe  them? 

This  association  is  apparently  to  set  up 
an  MIS  to  co-ordinate  moves  and  to  ensure 
foreknowledge  of  what  is  going  on.  The 
mind  boggles  at  the  thought  of  such 
doctors  snooping  around  trying  to  pick  up 
bits  of  information  —  from  their  friendly 
pharmacist,  perhaps! 

The  sheer  aff rontery  of  the  aims  of  this 
document  takes  some  beating,  and  I  hope 
that  many  rural  doctors  will  appreciate 
how  ill  this  becomes  them.  The  motive 
behind  the  whole  plan  is  to  ensure  that 
high  profits  are  made  out  of  the  supply  of 
medicines.  I  am  sure  there  are  many  who 
will  be  a  little  ashamed  at  the  blatant 
appeal  to  personal  gain.  Perhaps  I  should 
point  out,  if  it  hasn't  already  occurred  to 
the  reader,  that  the  document  condemns 
itself  even  more  for  what  it  hasn't  said  than 
what  it  has.  There  is  no  mention  of  the 
patient  in  the  whole  sorry  epistle. 

2?.\: 


I  would  remind  all  that  the  first  aim  of 
the  Rural  Pharmacists  Association  is  to 
ensure  that  all  rural  patients  receive  the 
same  professional  standards  of 
pharmaceutical  supervision  and  care  as 
patients  in  urban  areas. 
John  Davies 

Secretary,  Rural  Pharmacists  Association 


NPA  campaign? 

Is  it  not  time  the  National  Pharmaceutical 
Association  went  back  to  its  members  to 
see  if  the  campaign  should  be  maintained 
and  subsequently  the  extra  compulsory 
levy  charged  per  retail  outlet. 

I  believe  the  campaign  has  done 
nothing  except  line  the  pockets  of  the 
advertising  agency  handling  the 
campaign.  In  areas  badly  hit  by  the 
"recession"  (who  isn't?),  unemployment, 
strikes  and  so  on,  luxury  lines  such  as 
magazines  used  for  this  campaign  take  a 
"backseat". 

Do  pharmacists  working  in  densely 
populated  "ethnic"  areas  get  lp  value  from 
these  advertisements?  Ask  your  own 
members  of  staff  —  have  they  ever  seen 
these  adverts?  Have  they  been  impressed 
when  they  have  seen  them'"  My  staff  claim 
they  rarely  buy  magazines  —  even  the  TV 
Times.1  Consumer  spending  over  the  least 
10  years  has  shown  a  17  per  cent  reduction 
in  newspaper  buying  and  a  13  per  cent 
reduction  in  magazines  (Sunday  Times, 
July  22). 

We,  as  the  members,  can  instruct  the 
NPA  to  stop  wasting  our  money.  Or  am  I 
the  only  member  who  objects  to  our 
compulsory  £50  per  outlet  being  spent  in 
this  way? 
CP.  Caplan 
Yeadon,  Leeds 

Mr  Jim  Downing,  NPA's  assistant  secretary, 
comments  that  as  recently  as  March  a 
survey  of  members  (randomly  selected  by 
computer  and  interviewed  by  an 
independent  company)  showed  that  over 
two-thirds  supported  the  campaign.  Of  the 
28  per  cent  who  indicated  some  degree  of 
dissatisfaction  many  said  it  was  too 
successful  as  a  requests  for  advice  took  too 
much  time! 

By  contrast,  about  a  third  of  his 
colleagues  volunteered  remarks  such  as 
"first-class",  "excellent",  "wonderful"  and 
"very  good".  A  further  third  expressed  the 
belief  that  their  image  had  been  improved, 
their  professional  reputation  enhanced 
and  that  requests  for  advice  had 
increased. 

Almost  half  (46  per  cent)  said  they 
would  be  prepared  to  pay  more  for  a 
"bigger  and  better"  campaign, (of  these,  14 
per  cent  wanted  television  to  be  used.). 


Mr  Caplan's  comments  on  the 
magazine  run  through  all  our  schedules, 
those  chosen  by  the  agency  have  been 
selected  because  they  are  showing  1984 
increases  both  in  circulation  and 
readership. 

The  NPA  has  stressed  all  along  that  the 
campaign  will  be  successful  only  if  all 
members  play  their  part.  Mr  Downing 
suggests  that  those  who  feel  that  the 
campaign  is  ineffective  look  at  their  own 
operation  and  ask  "have  I  anything  to  do 
with  the  poor  response?"  Are  they  showing 
the  campaign  message  in  the  acrylic  stand 
the  NPA  sent  out?  Are  they  taking  part  in 
the  NPA  window  display  competition?  The 
effectiveness  of  such  advertisements  is  in 
members'  own  hands. 

So  what  is 

A ...  for  Acne'? 

This  is  not  a  note  from  a  crank  but  from  a 
professional  pharmacist  —  not  a 
description  to  separate  me  from  other 
pharmacists  —  just  that  we  are  a 
professional  body. 


Effectiveness  lor  your  customers 

High  profitability  for  yourself 

A  producl  lo  be  sold  ONLY  through  retail  pharmacies 

Prolit  on  Relurn  cer  45% 

A  qualily  product  worthy  of  professional  recommendation 

A             for  Acne  fulfills  all  these  criteria  and  is  available  Irom  September 

How  do  Jannsen  expect  my  support 
when  they  don't  even  say  what  "A  .  .  .  for 
Acne"  is? 

Respectfully  I  say  to  Jannsen  that  with 
the  information  supplied  so  far  it's  not  on. 
N.D.  Hall 
Wantage 

We  are  sorry  to  have  offended  Mr  Hall  with 
our  "forerunner"  announcement.  Janssen 
are  in  the  process  of  setting  up  a  new  OTC 
division  and  certainly  need  the  co- 
operation of  professional  pharmacists.  In 
Stugeron  and  Imodium  we  have  provided 
two  modern  medicines  which  can  be 
dispensed  with  confidence.  Further 
expansion  of  the  range  promises  more  new 
unique  medicines  whose  effectiveness  will 
help  transform  the  image  of  counter 
dispensing. 

In  the  meantime  no  doubt  we  will  make 
some  errors  of  judgement.  If  we  have 
offended,  please  forgive  us.  We  are 
suitably  contrite. 
Janssen  Pharmaceutical  Ltd. 
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Unpacking  a  case  of  Classic 


could  mean  packing  a  case 

to  Paris. 


Before  you  open  a  case  of  Classic,  just  make  sure 
that  your  passports  in  order. 

Because  you'll  have  the  chance  to  win  a  long 
weekend  in  Paris  for  two,  worth  £1,000. 

Yet  even  if  you're  not  the  lucky  winner,  you'll  still 
find  every  case  is  worth  points.  Points  you  collect 
towards  other  valuable  prizes. 

From  silver  plate  to  Wedgewood.  Webb  Crystal  to 
carriage  clocks. 

Just  send  in  the  coupon  or  see  your  Cussons  sales- 
man, to  find  out  how  one  case  could  lead  to  another. 

This  promotion  is  underway  now  and  all  orders  received  by  31.12.84  will  qualify. 
Gifts  must  be  redeemed  by  31.1.85. 


Name. 


Address. 


For  further  information  complete  coupon 
and  send  to: 

Mike  Fallon,  Chemists  Division,  Sales 
Manager,  Cussons  CJK  Ltd.  Kersal  Vale. 
Manchester  M7  OGL,  or  Tel:  061-792  6111. 


IN  THE  MAKING 


Licking  the 
into  shape 

Manufacturing  processes  for 
pharmaceutical  products 
generally  operate  on  a  batch 
system.  But  to  meet  growing 
demand  for  Strepsils  throat 
lozenges  Boots  have  installed 
a  continuous  process  cooker 
capable  of  producing  up  to 
5,000  lozenges  a  minute. 

Strepsils  were  first  launched  on  a  semi- 
ethical  basis  25  years  ago,  and  are  currently 
claimed  to  enjoy  brand  leadership  in  25 
countries,  with  worldwide  retail  sales 
topping  £30m  last  year.  In  June  Boots 
commissioned  a  new  production  line 
capable  of  producing  three  times  the 
quantity  of  product  over  the  previous  batch 
process. 

However,  corresponding  with  the  need 
to  increase  production  the  company  was 
faced  with  increasingly  stringent  controls 
imposed    by    worldwide  regulatory 


The  Contigrav  computer-controlled 
automatic  batch  weighing  unit  is  pre- 
programmed with  product  recipes,  and  is 
able  to  produce  two  recipes  alternately,  via 
the  reservoir  vessels,  to  serve  different  parts 
of  the  plant. 
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lozenge 


authorities.  The  brand  is  a  licensed  product, 
with  each  lozenge  being  considered  as  a 
pharmacological  dose  in  respect  of  the 
accuracy  of  addition  and  dispersion  of  the 
active  ingredients. 

The  25kg  continuous  batch  system 
originally  employed  in  the  manufacture  of 
Strepsils  was  heavily  dependent  on  manual 
expertise,  and  controls  on  the  active 
ingredients  demanded  that  a  sample  be 
taken  from  every  batch.  This  placed  an 
expensive  burden  on  production  and  quality 
control  departments,  and  was  one  of  the 
factors  that  led  to  the  decision  to  fully 
automate  production. 

Boots  spent  two  years  evaluating 
equipment  before  finally  selecting  the  Otto 
Hansel  Sucroliner  1706  continuous  high 
boiled  sugar  plant,  at  a  cost  of  £660,000.  The 
unit  has  been  installed  in  a  refurbished  clean 
environment,  with  double  self-sealing  doors 
to  other  areas,  and  can  produce  up  to 
1,245kg  of  product  per  hour. 

The  nominal  weight  of  a  Strepsil  is  2.6g. 
The  plant  specification  requires  accuracy  of 
dispersion  of  the  active  ingredients  —  amyl- 


The  tempering  belt:  Fully  cooked  sugar, 
blended  with  all  the  active  ingredients  is 
discharged  from  the  vacuum  chamber.  The 
sugar  mass  falls  onto  an  endless  stainless 
steel  tempering  belt  which  is  water-cooled  in 
four  zones.  The  sugar  is  cooled  and  folded  to 
a  consistency  suitable  for  the  lozenge 
forming  lines. 


m-cresol,  dichlorobenzyl  alcohol  and 
menthol  —  such  that  an  analysed  sample  of 
any  ten  lozenges  produced  must  have  a 
variation  of  ingredients  within  ±8.5  per  cent 
of  the  day's  manufacture.  Tartaric  acid, 
added  at  a  rate  of  1  per  cent  of  the 
production  throughput,  has  to  be  controlled 
such  that  any  lOg  sample  falls  within  ±5  per 
cent  of  the  required  level. 

Liquid  sugar  and  liquid  glucose 
feedstocks  are  delivered  by  road  tanker  and 
held  in  seven  bulk  tanks  adjacent  to  the 
manufacturing  area.  Manufacture 
commences  within  a  computer  controlled 
Contigrav  1030  continuous  batch  weighing 
system  where  raw  ingredients  are  dispensed 
and  monitored  for  both  the  main  Strepsils 
recipe  and  other  recipes  required  elsewhere 
in  the  factory. 

From  the  reception  vessel  the  72  per  cent 
solids  syrup  solution  is  pumped  to  a  coil 
cooker  where  its  temperature  is  raised  to 
1 10C  and  the  solids  content  increased  to  80 
per  cent.  In  order  to  achieve  consistently 
accurate  dispersion  of  active  ingredients  it  is 
important  that  even  small  variations  in  sugar 
syrup  throughput  are  monitored.  For  this 
purpose  the  80  per  cent  solids  syrup  is 
pumped  to  a  Sucoma  1708  cooker  via  a  mass 
flow  meter  which  continuously  measures  the 
flow  rate. 

Within  the  Sucoma  cooker  the  syrup  is 
raised  to  a  final  cooked  temperature  of 
around  140C.  It  is  then  drawn  into  a  vacuum 


The  lozenge  forming  lines:  tempered  sugar 
is  pulled  to  a  rope  of  controlled  diameter  and 
fed  at  up  to  90m  per  min  into  the  rotary 
forming  machine.  Formed  lozenges  pass 
through  an  air-conditioned  cooling  tunnel 
from  which  they  emerge  to  await  quality 
control  and  packing. 
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chamber  where  further  rapid  dehydration 
takes  places,  resulting  in  the  discharge  of  98 
per  cent  solids  sugar. 

Within  the  Otto  Hansel  system  the  sugar 
is  drawn  continuously  from  the  vacuum 
chamber  via  a  patented  discharge  screw 
which  uses  the  sugar  mass  to  seal  the  system. 
Sugar  leaves  the  system  at  a  temperature 
conducive  to  the  addition  of  powdered 
tartaric  acid. 

A  feature  of  the  system  is  a  close  coupled 
mixing  screw  which  ensures  all  additives  are 
introduced  and  mixed  (without  the 
entrainment  of  air)  before  the  product  is 
exposed  to  the  atmosphere.  This  achieves 
considerable  savings  in  volatile  additives, 
such  as  menthol,  which  can  readily 
vapounse  during  the  mixing  process  in  an 
open  system. 

The  temperature  reduction  achieved 
within  the  vacuum  system  serves  to  ensure 
that  the  undesirable  inversion  of  the  sugar 
does  not  take  place  during  the  addition  of 
acid.  Process  inversion  in  this  instance  is 
controlled  to  less  than  3  per  cent,  ensuring  a 
long  shelf-life. 

The  continuous  sugar  rope  is 
subsequently  cooled  on  a  stainless  steel 
conveyor  belt,  the  underside  of  which  is 
continuously  sprayed  with  temperature 
controlled  water  over  four  zones.  This  gives 
the  uniiormity  of  product  temper  that  is 
essential  to  good  plastic  forming.  Two 
forming  lines  are  used  by  Boots.  The  cooled 


rope  of  sugar  is  split  via  a  guillotine 
arrangement  to  feed  the  batch  rollers  of 
each  forming  line. 

The  batch  rollers  serve  as  a  reservoir 
for  the  sugar,  now  in  a  plastic  state,  and 
provide  further  time  for  temperature 
equalisation. 

From  the  batch  rollers,  the  sugar  is  sized 
through  four  adjustable  pairs  of  mating 
rollers  to  produce  the  product  rope  diameter 
required  for  entry  into  the  rotary  forming 
machine. 

The  final  stage  of  the  process  is  to  cool 
the  formed  lozenges  to  prevent  deformation. 
A  three-way  cooler  supplying  conditioned 
air  provides  the  final  cooling  stage. 
Throughout  the  whole  process  computer 
control  facilities  (separately  engineered  by 
the  Boots  Company)  permit  identification  of 
any  process  problems,  and  provide  quality 
control  with  a  continuous  record  of  plant 
production.  Product  sampling  is  still  carried 
out,  the  product  being  quarantined  until 
cleared  by  quality  control  for  packaging. 

The  Sucroliner  sweet  manufacturing 
system  is  supplied  through  Otto  Hansel 
Machinery  Ltd  of  Peterborough,  who 
specialise  in  systems  for  the  confection  and 
packaging  of  sugar  and  chocolate  products. 
The  Strepsils  production  line  is  the  first  fully 
automated  continuous  manufacturing 
system  to  be  used  by  Boots  for  the 
manufacture  of  a  pharmaceutical  product  m 
its  final  form. 


The  batch  rollers  provide  further  time  for 
temperature  equalising  before  lozenge 
forming.  Here  the  sugar  is  sized  through 
four  adjustable  pairs  of  mating  rollers,  to 
produce  the  product  rope  diameter  required 
for  entry  into  the  rotary  forming  machine. 


The  final  stage:  Three  way  cooler  supplies 
continuous  air,  reducing  temperature  of  the 
formed  lozenges  and  preventing 
deformation. 


Lady  Jayne  means  the 
very  latest  in  hair  fashion 
styles.  New,  exciting 
products  launched 
regularly.  All  packaged  in 

eye-catching  pastel 
colours,  that  harmonise 
perfectly,  to  create  in-store 
excitement. 


A  selection  from  the  vast, 
ever-changing  range  of 
Lady  Jayne  Hair  Fashion 
Accessories.  The  signature 
on  the  Brand  Leader  is 


Laughton  &  Sons  Limited, 
Warstock  Road,  Birmingham 
021-474  5201 
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More  Letters  on  p220 


Turn  again 
Xrayser!  

It  appears  from  Xrayser's  comments  in  last 
week's  "Topical  Reflections,"  that  his 
gamma  rays  are  too  weak  to  penetrate 
below  the  surface  of  the  IBM  PC,  as  used 
for  the  Prism  pharmacy  system. 

Apart  from  the  information  we  have 
already  supplied  (July  21,  pl30)  all  his 
other  assumptions  are  unfortunately 
inaccurate.  Please  also  note  that  the  IBM 
PC  uses  an  8088  chip,  so  who  is  more 
advanced?  In  any  case  the  technology  is 
totally  irrelevant,  it  is  how  you  apply  it  that 
counts.  Should  readers  be  encouraged  to 
consider  less  powerful  "look  alikes,"  when 
the  real  thing  is  available? 

However,  yet  again,  Xrayer  has  given 
us  an  encouraging  sign  that  we  are  on  the 
right  road.  The  Prism  system  will  be  made 
available  as  a  software-only  option  to 
members  with  compatible  equipment  (see 
the  back  page  of  our  brochure). 

The  streets  of  Unichem  are  paved  with 
gold  —  for  members.  How  about  it 
Xrayser?  No  more  information  till  then. 
B.S.  Hammond, 
Information  services  manager, 
Unichem  Ltd. 


T/Vanted'list 

After  all  the  years  listening  to  the 
representatives  telling  us  what  we  ought  to 
be  stocking,  I  now  feel  like  telling  the 
manufacturers  what  we  really  need  to 
make  community  pharmacy  just  a  little  bit 
easier.  So  here  goes:. 
Firstly,  we  need  Nivaquine  and  Avloclor  in 
packs  of  20  tablets.  We've  come  a  long  way 
since  two  weeks  in  France  was  everyone's 
dream  Summer  holiday.  Now  they  go  to 
Kenya  and  Sri  Lanka  and  Thailand,  and  I 
for  one  am  cheesed  off  counting  out  and 
labelling  18s,  24s  and  32s  of  these  anti- 
malarials in  the  middle  of  a  busy 
dispensing  morning. 

Then  we  need  caps  vitaminorum  BPC 
in  packs  of  100.  When  the  media  or  the 
Consumers'  Association  waxes  eloquent 
on  ways  to  make  the  household  healthcare 
budget  stretch,  we  are  pressed  with  never- 
ending  requests  for  100  capsules. 

Next,  how  about  a  new,  improved 
Veganin?  A  good  formula  certainly,  but  a 
bitter  pill  to  swallow  with  a  marked 
tendency  to  bridge  between  the  tonsils  and 
prolong  the  agony.  I  suppose  Warner- 
Lambert  have  heard  of  film-coating  and 
oblong  tablets,  but  you  wouldn't  think  so. 
A.D.  Walter 
Oxford 

224 


Debendox  group 
presses  for  talks 

The  Debendox  Action  Group  have 
asked  for  talks  with  Merrell  Dow 
over  compensation  for  British 
children  alleged  to  have  been 
harmed  by  the  company's  morning- 
sickness  drug. 

If  the  company  does  not  reply  within 
about  three  weeks  or  refuses  the  request 
Mr  Barry  Hall,  chairman  of  the  Action 
Group,  intends  to  step  up  the  call  for  a 
boycott  of  Merrell  Dow's  products.  The 
Group  also  plan  to  file  British  cases  with 
the  State  Court  in  America  which  is  felt  to 


Computer  all? 


Computerisation  of  family 
practitioner  services  administration 
in  three  stages  is  recommended  in  a 
Department  of  Health 
commissioned  report  published 
recently. 

The  Arthur  Andersen  report  suggests 
that  computers  should  be  introduced  over 
the  next  10-15  years. 

The  report  anticipates  most 

ABPI  hits  back 
on  PAC  report 

The  Association  of  the  British 
Pharmaceutical  Industry  has 
criticised  the  Public  Accounts 
Committee  for  saying  the  industry's 
21  per  cent  profit  target  "seems  high 
and  needs  justifying"  in  comparison 
with  the  16.9  per  cent  recommended 
for  risk  contractors. 

Commenting  on  the  report,  published 
last  week,  the  ABPI  says  government 
contractors  can  earn  more  than  their  16.9 
per  cent  target  by  virtue  of  the  efficiency 
incentives  in  their  cost  reduction  scheme. 
The  Pharmaceutical  Price  Regulation 
Scheme's  profit  figure  already  includes  an 
allowance  for  profits  earned  in  the  "grey 
area"  due  to  efficiency,  it  says.  "The 
average  of  individual  PPRS  company 
target  rates  is  very  close  to  the  16.9  per 
cent  of  the  government  contractors." 

ABPI  claims  the  21  per  cent  figure 
under  the  PPRS  is  misleading,  failing  to 
take  into  account  research  costs  and  some 
items  of  capital.  "Suppliers  under  the 


be  more  sympathetic  than  the  Federal 
Court  which  recently  decided  that  British 
cases  could  not  be  heard  in  America. 

Mr  Hall  told  C&D  that  fighting  cases  in 
the  UK  would  be  fraught  with  all  sorts  of 
problems.  However,  cases  would  be 
prepared  should  they  need  to  resort  to  just 
that. 

A  lead  article  in  last  week's  Lancet 
commented  that  in  any  scientific  sense 
Debendox  is  not  a  proven  human 
teratogen.  "It  is  easy  to  produce  for 
television  cameras  children  with  limb  or 
other  deformities  whose  mothers,  as  it 
happened,  took  Debendox  when 
pregnant,  and  the  emotional  impact  of  this 
has  proved  too  much  for  some 
commentators.  But  the  facts  are  not  there.' 
Debendox  is  not  another  thalidomide. 


pharmacists  will  have  computers  by  the 
mid  1990s  and  that  they  will  be  used  to 
record  pricing  details.  Direct  transmission 
of  this  data  to  the  Prescription  Pricing 
Authority  would  eliminate  a  great  deal  of 
clerical  effort,  the  report  says.  In  the 
shorter  term  it  suggests  savings  could  be 
made  by  pricing  prescriptions  from 
multiple  chemists  (such  as  Boots)  on  a 
sample  basis. 

The  idea  is  not  seen  as  practical  for 
independent  proprietors  because  of  the 
variation  in  prices  and  the  small  number  of 
prescriptions  submitted. 


PPRS  are  not  contractors,'  whereas  those 
working  on  government  contracts  are." 

The  ABPI  concludes  that  the  PPRS 
figure  represents  a  lower  real  return  in 
relation  to  risk  than  that  set  by  the  review 
board  of  16.9  per  cent. 

The  PAC's  dissatisfaction  is  centred  on 
transfer  pricing  and  parallel  importing. 

On  transfer  pricing,  MPs  say  soundly- 
based  assurances  are  needed  on  its 
reasonableness.  On  parallel  importing, 
the  Committee  says  the  suggestion  that  the 
NHS  has  not  been  overcharged  "in  no  way" 
justifies  chemists  making  large  unintended 
profits  at  the  taxpayers'  expense. 

The  Committee  maintains  that  any 
reduction  in  the  margin  allowed  by  drug 
manufacturers  to  wholesalers  should 
benefit  the  NHS  and  the  DHSS  should  try 
to  secure  lower  manufacturers'  prices. 

The  Committee  also  describes  it  as 
"unsatisfactory"  that  since  1981  the  DHSS 
has  failed  to  agree  acceptable  profit 
margins  for  chemists.  They  expect  the 
Department  to  impose  a  settlement 
satisfactory  to  the  NHS  if  neither 
negotiations  nor  reference  to  the  review 
panel  provides  the  basis  for  an  agreement 
settlement.  "Dispensing  of  Drugs  in  the 
National  Health  Service,"House  of 
Commons  Paper  551.  HMSO,  £5.10. 
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Macarthys  distribution 
static  in  1983-84 


Macarthys  increased  sales  by  5.6 
per  cent  in  the  year  to  April  30. 
Profits  rose  9.1  per  cent. 

Pharmaceutical  distribution 
contributed  profits  of  £2. 5m,  virtually  the 
same  as  1982,  on  sales  up  3.8  per  cent  at 
£222. 46m.  Sales  of  £5. 9m  (£5. 5m)  in 
pharmaceutical  manufacturing  generated 
£678,000  profit,  an  improvement  of  £36m. 

The  better  profits  in  pharmaceuticals 
must,  says  chairman  Alan  Ritchie,  be  seen 
in  relation  to  the  Government's  price 
freeze  in  August.  Devaluation  of  stock 
alone  cost  Macarthys  over  £200,000. 

"Had  drug  prices  been  allowed  to  rise 
in  line  with  inflation  over  the  past  nine 
months,  a  significant  sum  would  have  been 
added  to  our  profits"  says  Mr  Ritchie. 

Savory  and  Moore  —  the  group's 
retailing  arm  —  improved  profitability  by 
around  15  per  cent,  he  goes  on.  Sales  of 


£25. 28m  gave  an  £89,000  increase  in  profit 
to  £689,000. 

Macarthys  have  also  suffered  from  the 
increase  in  parallel  importing,  but  Alan 
Ritchie  says  recently-introduced 
legislation  will  reduce  the  volume  of 
imports  substantially. 

Macarthys'  veterinary  division 
contributed  profits  of  £661,000  (£529,000) 
on  sales  of  £20. 4m  (£17.6m).  Surgical 
products  turnover  reached  £21. 6m 
(£18.4m),  pulling  profits  up  £139,000  to 
£937,000. 

The  group  as  a  whole  made  £4. 4m  on 
sales  of  £280. 4m.  Mr  Ritchie  says  sales  in 
the  first  few  months  of  the  current  year  are 
up  to  expectations. 

"There  are  recent  indications  that  some 
modest  price  increases  are  coming 
through  in  pharmaceuticals"  he 
concludes. 


Geigy  predict 
reduced  growth 

Ciba-Geigy  UK  made  £9.5m  in  1983, 
on  sales  of  £498. 3m.  This  represents 
a  17  per  cent  increase  in  sales  and  a 
22  per  cent  improvement  in  profits. 

Pharmaceuticals  and  the  Ilford 
photographic  division  were  the  leading 
contributors. 

Pharmaceutical  sales  reached  a  total  of 
£80.  lm,  a  "slight  improvement"  on  1982's 
£79. 7m.  Pharmaceutical  exports 
accounted  for  £12. 5m  of  this.  The 
company  says  Government  action  over  the 
year  has  greatly  increased  pressure  on  its 
ethicals  business,  and  predicts  market 
growth  will  be  "substantially  reduced  for 
some  time  to  come." 

Nevertheless,  the  directors  say  Ciba- 
Geigy  international  see  their  UK 
pharmaceutical  research  set-up  as  an 
important  area  for  investment. 

Ilford's  1983  turnover  was  £107. 2m,  a 
17  per  cent  increase  on  1982. 
Restructuring  of  the  group,  begun  in  1980, 
is  now  complete.  Total  group  exports  were 
£182. 9m. 

Chairman  Allan  Rae  says  the  chemical 
industry  as  a  whole  still  has  a  lot  of  work  to 
do  in  improving  its  image.  "It  is  not  over- 
stating the  case  to  suggest  that  feelings 
towards  our  industry  among  a  substantial 
section  of  the  public  range  from  apathy  at 
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Peter  Cunliffe  (right),  chairman  of  ICI's 
pharmaceuticals  division,  accepts  a  record 
breaking  ninth  Queen's  Award  for  industry 
from  Viscount  Leverhulme.  The  division 
won  this  latest  award  for  export  —  much  of 
the  credit  going  to  American  sales  of 
Tenormin.  Viscount  Leverhulme,  Lord 
Lieutenant  of  Cheshire,  recalled  previous 
presentations  to  ICI,  the  last  of  which  was 
in  1979.  "I  had  a  feeling  it  wouldn't  be  long 
before  you  were  back  in  the  winners' 
enclosure"  he  said.  Looking  on  is  John 
Carter,  Mayor  of  Macclesfield 


best  to  suspicion  and  fear. 

"Sadly,  it  has  to  be  accepted  that  there 
are  action  groups  to  whom  the  facts  are  of 
no  interest  and  with  whom  any  kind  of 
objective  discussion  is  totally  impossible." 

While  accidents  do  occasionally 
happen,  Mr  Rae  goes  on,  they  should  be 
seen  in  relation  to  the  industry's  overall 
contribution  to  the  quality  of  life. 


Beecham  boss 
attacks  Press 

Beecham  chairman  Sir  Graham 
Wilkins  had  some  harsh  words  for 
the  Press  in  a  recent  speech  to 
shareholders. 

"Since  our  results  were  announced  last 
month"  he  said,  "two  publications,  each  of 
which  would  claim  to  be  a  serious  journal 
have  reported  as  a  fact  that  our 
pharmaceutical  sales  fell,  whereas  they 
increased  by  nearly  £20m. 

"Another  two  publications  —  one 
specialising  in  finance  and  the  other  in 
pharmaceuticals  —  stated  as  though  it 
were  a  cataclysmic  event  that  in  1983-84 
consumer  products  exceeded 
pharmaceutical  profits.  In  fact,  this 
happened  as  recently  as  1980-81."  {C&D  is 
innocent  on  both  counts  —  Editor) . 

Sir  Graham  accepts  that  Beecham's 
recent  acquisitions  in  consumer  products 
have  altered  the  balance  of  the  group's 
operation. 

In  1974-75  consumer  products 
accounted  for  about  60  per  cent  of 
turnover  and  40  per  cent  of  profits.  Last 
year  their  share  of  turnover  had  increased 
to  more  than  70  per  cent  and  their  profit 
contribution  over  half. 

Broker  praise 
for  Unichem 

A  recent  stockbroker  survey  of 
pharmaceutical  wholesaling  gives 
Unichem  a  considerably  brighter 
future  than  their  rivals. 

"While  Unichem,  with  their  highly 
efficient  operating  base,  look  well-placed 
to  enjoy  further  expansion,  other 
companies  face  a  continuation  of  difficult 
trading  conditions"  say  Hoare  Govett. 

They  put  Unichem  and  Vestric  in  joint 
first  place  as  far  as  market  share  is 
concerned.  Each  are  credited  with  sales  of 
£280m  a  year  or  22  per  cent  of  the  total 
market.  Macarthys  place  next  with  £190m 
(14  per  cent),  while  Barclays  £80m  gives 
them  6  per  cent.  "Others"  account  for 
£4 70m  of  sales. 

"With  wholesalers'  costs  on  average 
around  7  per  cent  and  discounts  about  6 
per  cent,  some  firms  are  already  trading 
unprofitably"  says  the  report. 

"While  discounts  will  fall  if  the  overall 
margin  is  reduced,  they  are  unlikely  to  be 
eliminated  as  Unichem's  profit-sharing 
scheme  provides  a  mechanism  for  rebates 
which  competitors  cannot  afford  not  to 
match." 
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events™ 


New  bank  card 
for  October 


The  banks'  new  hologram  cheque 
cards  —  previewed  in  C&D  at  the 
beginning  of  the  year  —  will  be 
introduced  from  October. 

The  holograms,  designed  to  make 
forgery  more  difficult,  feature  three 
seperate  images.  As  the  card  is  turned  in 
the  light,  the  words  "bank  card",  the  £50 
limit  and  the  individual  bank's  symbol 
appear  in  turn. 

Other  security  features  include 
rainbow  security  printing  (as  used  on 
banknotes)  and  an  improved  signature 
strip.  Checking  procedure  for  shop  staff 
remains  unchanged. 

The  cards  will  be  issued  as  existing 
ones  reach  their  expiry  date,  with  the  old 
cards  expected  to  be  phased  out 
completely  by  December  next  year.  In  the 


£50 


Cheque  Card 


NAME  OF  BANK 

IBS  '  '■:  *i  '.  ■■, 


MR  A  N  OTHER 

C«m1o  Humbw  Gatd  Numbe*      f>(>"«  fine 

i  70  00  00      123456?  001 


Zf\  Cheque  Card 

•#Vr    to  condition*  M*  owr 

NAME  OF  BANK 


MR  A  N  OTHER 

Cod«  »u»r»t»**  Card  NvmlMi 

70  00  00  1234567 


Expires  las*  dav  of 

JUN  85 


meantime  vahd  old-style  cards  should  still 
be  accepted. 

The  banks  say  the  new  design  is  a 
response  to  "unacceptable  levels  of  fraud". 
Cheque  fraud  in  1983  reached  £20. 8m, 
some  83  per  cent  of  which  took  place  in 
shops.  Fraud  at  banks  accounted  for  the 
remainder.  Total  fraud  increased  by  8  per 
cent  compared  to  1982,  and  the  1983 
figure  is  nearly  five  times  that  of  1978. 


AAH  drug  cos  claim  creditable'  '83 


AAH  Holdings'  pharmaceutical 
business  —  Hills  Pharmaceuticals. 
Hill  Smith  (Warrington)  and 
Mawson  &  Proctor  —  reports  a 
"testing"  year  to  March  31 . 

Sales  for  the  three  companies 
increased  22  per  cent  to  a  record  £73. 6m, 
but  profits  fell  £230,000  to  £1.25m. 
Mawson  &  Proctor  "an  exceptionally  well- 
managed  business"  acquired  in  June 
contributed  £8. 4m  to  the  sales  increase. 

"There  was  no  easing  in  the  prevailing 


high  level  of  discounts,  and  the  increase  in 
cheap  imported  drugs  inflamed  an  already 
keenly  competitive  market"  say  AAH. 
DHSS  price  cuts  cut  their  stock  levels  by 
£100,000.  The  reduced  profits  figure  is 
described  in  the  circumstances  as  "a 
creditable  performance." 

"Our  aim  is  to  achieve  wider 
geographical  coverage  and  greater 
penetration  of  existing  markets  through 
internal  expansion  and  acquisition  of 
selected  businesses  where  suitable 
opportunities  arise"  the  directors  sum-up. 


Big  boys  set  for 
electronic  age 

Large  store  retailers  will  spend  over 
£200m  in  the  next  five  years  on 
sophisticated  electronic  POS 
systems. 

"Electronics  in  large  stores"  is  based 
on  answers  to  a  questionnaire  circulated  to 
over  200  large  UK  retailers.  Hypermarket 
and  superstore  retailers,  says  the  report, 
intend  to  equip  over  30  per  cent  of  all  their 
checkouts  with  electronic  cash  registers  or 
POS  terminals  within  two  years.  Over  80 
per  cent  will  do  so  within  five  years.  Over 
half  the  checkouts  will  have  the  most 
sophisticated  type  of  electronic  system 
available  —  laser  beam  scanners. 

Department  stores,  which,  according 
to  the  report's  findings,  plan  to  equip  over 
half  of  all  their  cashpoints  with  POS 
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terminals  by  the  end  of  the  1980s,  will  be 
overtaken  by  variety  stores  such  as 
Woolworth  and  W.H.  Smith,  which  are 
relative  newcomers  to  the  electronic 
world. 

Stores  were  asked  about  laser 
scanners,  bar  code  wands,  OCR  wands 
and  magnetic  tag  readers.  The  report 
found  that  there  was  "very  little 
enthusiasm"  for  any  of  these  devices 
among  department  store  retailers  and  no 
clear  preference  for  any  one  type. 

Variety  store  retailers,  however, 
showed  a  clear  preference  for  bar  code 
wands  and  say  that  nearly  half  their  POS 
units  will  have  wands  by  the  end  of  the 
decade.  Superstores  and  hypermarkets 
expressed  a  clear  preference  for  laser 
scanners. 

Part  of  an  on-going  publications 
programme,  "Electronics  in  Large  Stores" 
(£105),  Post-News,  Freepost,  Stock-sub- 
Hamdon,  Somerset. 


Wholesale  show 

Bentley  Bolton  &  Co,  independent 
wholesalers  in  the  Sheffield  area,  are 
holding  their  annual  Christmas  trade 
exhibition  at  the  Royal  Victoria  Hotel, 
Sheffield,  September  12-13. 

There  is  to  be  a  raffle  for  those 
attending  the  show.  First  prize  is  to  be  a 
£225  worth  of  holiday  travel  for  two. 
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LRC  squash 
goes  national 

LRC  are  to  sponsor  an  annual  pharmacists' 
squash  tournament  following  the  success 
of  last  year's  event. 

All  pharmacists,  regardless  of  their 
squash- playing  ability  are  invited  to  take 
part  in  the  event,  to  be  known  as  the  "LRC 
Products  Pharmacists'  Squash 
Tournament". 

This  year,  it  will  be  extended  to  include 
a  series  of  regional  heats  culminating  in  a 
gala  national  final  in  London  on  January 
18,  1985. 

While  providing  pharmacists  with  the 
opportunity  to  display  their  squash- 
playing  talents  or  spectate,  each  regional 
event  includes  a  buffet  lunch,  cocktails 
and  prizes. 

There  will  also  be  exhibition  matches 
between  two  top  professional  players, 
Hiddy  Jahan  and  Gawain  Briars. 

An  application  form  can  be  found  on 
page  216. 

IPMI  weekend 

The  Institute  of  Pharmacy  Management 
International  have  arranged  a  weekend 
meeting  at  the  White  Hart  Hotel,  Lincoln, 
November  9-1 1 .  The  format  will  be  similar 
to  that  of  previous  years  at  Stratford-upon- 
Avon. 

A  weekend  package  rate  includes  two 
nights  accommodation  with  private 
bathroom/shower,  full  English  breakfast  on 
Saturday  and  Sunday,  dinner  and  coffee 
for  Friday  and  Saturday  nights  with  lunch 
on  Sunday.  The  cost  will  be  £57  per  person 
inclusive. 

Free  time  will  be  available  to  see 
Lincoln  and  for  some  organised  events. 
The  formal  session  is  planned  for  Sunday. 
The  provisional  programme  is  hoped  to  be 
along  the  lines  of  "Law  and  ethics  relating 
to  the  business  and  profession  of 
pharmacy."  Details  to  be  confirmed. 
Inquiries  to:  Mr  Stanley  Durham  FPS, 
FIPharmM,  42  Fossdale  Road,  Sheffield. 
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Classified  Advertisements, 
Chemist  &  Druggist, 
Benn  Publications, 
Sovereign  Way,  Tonbndge, 
Kent  TN9  1RW. 
Telephone  Tonbndge  (0732) 
364422  Telex  95132. 
Ring  Russell  Peacock  ext 
272  for  further  information 


Publication  date 

Every  Saturday 
Headings 

All  advertisements  appear  under 
appropriate  headings. 
Copy  date  4pm  Tuesday  prior 
to  publication  date. 
Cancellation  deadline 
5pm  Monday  prior  to 
publication  date. 


Business  for  Sale 


NEAR  ROMFORD 

DRUGSTORE  FOR  SALE 

2  WELL  FITTED  ADJOINING  SHOPS 
TURNOVER  IN  EXCESS  OF  £120,000  pa. 

With  excellent  potential  as  a  pharmacy 
outlet. 

Together  with  flat  above  shops 
£50,000  plus  sav 

Phone:  01  -592  6527  evenings 


Stock  for  Sole 


FILMS       KODAK       TUDOR       FLASH       FILMS  FILMS 


STOCKISTS  OF  WELL  KNOWN  BRANDS 
OF  PERFUMES  /  COSMETICS  /  CHEMIST 
SUNDRIES  KODAK  FILMS. 
WIDEST  SELECTION  IN  TOWN. 


Ample  Parking 


PASCO'S  COSMETIC  SALES 
425C  HARROW  ROAD 
LONDON  W104RE 
Telex:  8813271 
Next  day  delivery  service 


PERFUMES 


PERFUMES 


FOR  PRICE  LISTS 
Tel:  01-960  0319 
01-960  5752 
Open  Mon-Fri9.30am-5.30pm 
Sun9.30am-12.30pm 


PERFUMES 


ALAMI  IMPORTS  &  EXPORT  LTD 


Handkerchiefs  loose  and  boxed 
range  of  tea  towels  Jacquard  and 
handloom  towels,  pillow  cases, 
yellow  dusters,  face  cloths,  baby- 
nappies,  terry  socks.  ^mf^mm 
jgjjgBULK  INQUIRIES  WELCOME 


A 


H0PEGLADE  HOUSE 
19,  23  KINGSLAND  ROAD 
LONDON  E2  8AA 

Tel:  01-729  5501  (4  lines) 

Cables:  SUNAMtX  LONDON  Tclei  893903  ALAMI  C 


ONE-SIZE  TIGHTS 

from  £3.00  doz.  plus  VAT.  Childs 
Ribbed  tights  from  £4.66  doz  Tax 
Free.  Min.  order  10  doz.  overall. 
CWO.  Carriage  free.  Full  price  list 


with  other  lines. 

E&RKAYE 

16/18  New  Bridge  Street, 
London  EC4 
Est.  40  years 


J 


JUST 

PERFUMES 
457B  ALEXANDRA 
AVENUE,  RAYNERS 
LANE,  HARROW. 
MIDDX. 

Tel:  01 -866  4563 
01  868  0100 

Telex: -8954667 
VBSTLX  REFSMY 

Largest  selection 
branded  perfumes  in 
the  UK. 

Open  Sundays  —  10am  to  2pm 


Display/Semi  Display 

£  1 1 .50  per  single  column 
centimetre,  min  30mm.  Column 
width  42mm. 
Whole  Page  £990.00 
(260mm  x  180mm) 
Half  Page  £525.00 
(125mm  x  180mm) 
Quarter  Page  £295.00 
( 1 25mm  x  88mm) 


Box  Numbers  £2.50  extra 
Available  on  request. 


Appointments 


GWYNEDD  HEALTH  AUTHORITY,  NORTH  WALES 
YSBYTY  GWYNEDD,  BANGOR 
PHARMACY  TECHNICIAN 

Applications  invited  from  suitably  certificated  candidates. 

This  post  gives  excellent  opportunity  to  gain  experience  in 
in-  and  out-patient  service;  sterile  and  non-sterile 
production;  Q.C.;  and  radio-pharmacy.  Successful 
applicant  will  rotate  between  various  departments. 

Application  forms  and  job  descriptions  from: 
Unit  Personnel  Officer,  Ysbyty  Gwynedd,  Penrhosgarnedd, 
Bangor.  Tel.  No.  (0248)  351177  Ext.  4364. 

For  further  details/ visits  please  contact  Mr.  E.H.  Brockis, 
Chief  Administrative  Pharmaceutical  Officer,  Ysbyty 
Gwynedd,  Bangor. 

Closing  Date:  16  August  1984 


Agents 


AGENTS 

required  to  sell  American  range  of 
contraceptive  products  in 
Northern  Ireland. 


Please  contact: 
Mr  Farrell  at  Dearsley  Ltd,  No  2, 
Chelmsford  Lane,  Ranaleigh,  Dublin  6. 
or  telephone  Dublin  00019634  24. 


Shopfitting 


(LuxLine 


SHOPFITTING 
SERVICE 


N.P.A  &  NUMARK  APPROVED 
FREE  PLANNING  AND  ADVICE.  FOR  YOUR  SHOPFITTING  PROJECT. 


Contact: 

LUXLINE,  8  COMMERCE  WAY,  LEIGHT0N  BUZZARD,  BEDS. 
Tel:  0525  381356. 


Chemist  &  Druggist  4  August  1984 


227 


Shopfitting 


or  the 
PROFESSIONAL 
approach  to  the  Pharmacy 
trade  contact 

shooFittm 


Heron  Rd.  Sowton  Ind.  Est.  Exeter. 


Tel.  (0392)  37791/2 


marspec 

^SfSHOPHTTING  LTD 

Attractive  modular  shopfittings  at 
competitive  prices. 
For  a  new  perspective  in  pharmacy  design 

Telephone:  0392  216606 

Unit4B,  Grace  Road,  Marsh  Barton,  Exeter,  Devon 


LEXDRUM 

0626  832308 


WE  OFFER  A  PROFESSIONAL 
SHOPFITTING  SERVICE  FOR  THE 
RETAIL  PHARMACY 

LEXDRUM  STOREFITTERS 

Chopple  Rd, Bovey  Tracey.  Devon. 

0626  832308 


SHOPFITTING 


Everything  you  need  to  know 
is  in  this  FREE  pack,  sent  by 
return  of  post. 


The 
Nonhlleel  ^ 
Group 


JP 

SHOWRAX 

Tower  Works,  Lower  Road, 
Gravesend,  Kent,  DA11  9BE 
Tel:  Gravesend  (0474)60671 


SPECIALIST  in 
PHARMACIES  and 
DISPENSARIES 

•  Highly  recommended 

Phone  061 -445  3506 

Consult:  H.A.  Peyser, 
20  Fairfax  Ave.,  Didsbury, 
MANCHESTER  M20  OAj. 


Quality  and  original  Continental 
Systems  plus  total  package  NPA 
recommended  NO  system  matches 

UMDASCH  for  quality. 
Prices  pleasantly  competitive.  See 
for  yourself . . .  there's  no  obligation. 
Apeils  Systems  Ltd 
Unit  P,  Kingsway  Trading 
Estate,  Kingsway,  Luton, 

Bedfordshire. 
Ring  Luton  (0582)  457111 
NOW! 


SHOPKIT.  Another  chance!  Some  of  you  have  been  unable  to 
get  to  one  of  our  famous  Shopkit  "Sundays"  so,  just  for  you,  we  are 
holding  another  on  Sunday,  9th  SEPTEMBER.  Come  and  see  us.  Better  still, 
first  claim  your  own  Shopkit  "Special  Priority  Card"  that  entitles  you  to  buy 
complete  units  from  our  Standard  Basic  Shelf  Order  Sheet  at  just  HALF  the 
normal  price,  whether  or  not  you  can  visit  us. 

You  will  receive  full  details  and  prices  of  Shopkit  by  return  of  post  if  you 
contact  us  NOW.  SHOPKIT,  50  Ivart  Way,  Westwood  Industrial  Estate, 
Peterborough,  PE3  7PN.  Telephone:  (24  hour  service)  0733  265263. 


Export/Import 


^LERS  ^ 


J.  R.  LEWIS  CHEMISTS  LIMITED 
PHARMACEUTICAL  WHOLESALERS 

*  EEC  IMPORTS 

*  UK  GENERICS 

long  established,  reliable  and  ethical  service 
Highly  competitive  discounts 

Dartford  (0322)  349212/331621 
Wheatley  Terrace  Road,  Erith,  Kent 


IMPORT /EXPORT 

Call  us  for  the  most  competitive 
prices;  the  best  range;  the 
quickest  service;  cash  and 
carry. 

CONTACT:  EURO  CHEM  LTD 

Southway,  Walworth  Ind.  Estate,  Andover, 
Hants.  Tel:  0264  59872/59585 


Branded  cosmetics,  toiletries, 
perfumeries  and  pharmaceuticals 
required  for  regular  trade  at 
competitive  prices. 

Contact: 

JESCO  EXPORTS 
01-958  1285 


Trade  Marks 


The  Trade  Mark  No.  965550  consisting  of  the  word 
"Oxytetrin"  and  registered  in  respect  of  "pharmaceutical 
and  veterinary  preparations  and  substances"  was  assigned 
on  the  9  May  1983  by  Glaxo  Operations  UK  Limited 
formerly  Glaxo  Laboratories  Limited  of  891-995  Greenford 
Road,  Greenford,  Middlesex  UB6  0HE  to  Glaxo  Group 
1  Limited  of  Clarges  House,  6-12  Clarges  Street,  London 
W1 Y  8DH  WITHOUT  THE  GOODWILL  OF  THE 
BUSINESS  IN  WHICH  IT  WAS  THEN  IN  USE. 


Trade  Services 


Tablet  Production, 
Liquid  Production, 
Powder  Production, 
Packing  ... 


CONTRACT  PHARMACEUTICAL  SERVICES  LIMITED 
Park  Road,  Overseal,  Burton-on-Trent,  Staffordshire 
Telephone;  0283  221616.  Telex  341345 
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Professional  Prescription 
Computer  Labelling 


The  Key  to  Quality  Labelling 

>        1500  satisfied  customers 
cattt be  wrong! 

John  Richardson  Computers  Ltd 


Now  being  used  in  Retail  and  Hospital 
pharmacies  all  over  the  country,  the 
Richardson  system  has  acquired  an 
unrivalled  reputation  for  speed,  ease  of 
use  and  professional  quality.  We  » 
could  show  you  why  -  but  if  you  Jl 
would  prefer  to  ask  a  Richardson  A 
user,  there  must  be  one  nearby!  JgBb* 
Prices  from  £1 165.  vfflfl 

Unit  337,  Walton  Summit,  Bambet  Bridge,  ,nhA 
Preston,  Lanes.  PRS  8AR.  Tel:  Preston  323763 


(  TAKE  THE  TEDIUM  OUT  OF  TYPING 

A  compact  daisy  wheel  typewriter 
over  1  000  drug  variations  and  dosages 
and  space  for  up  to  500  further  entries. 
PRICES  FROM  £550  +  VAT 

FREE  OF  CHARGE  10,000  PRINTED  LABELS* 

"Applies  to  orders  before  31  st  July.  Model  B  24K  only 

For  further  information  Tel:  01-992  6888 


Special 
Payment 

Terms 
Available 


THAMES  COMPUTING 

169  HIGH  STREET,  ACTON,  LONDON  W.3. 


SPECIAL  AUGUST  OFFER 

only  £835.00  (EX  VAT)  NORMAL  PRICE  £895.00 
LABEL  AID:    A  HIGHLY  VERSATILE  but  a  pure  and  simple  labelling  system  from 

MICR0CHEM.  CONSISTS  OF  EPSON  HX20  MICROCOMPUTER  AND  EPSON 
RX80  HIGH  SPEED  BUFFERED  PRINTER. 

1500  DRUGS  STORED,  UNLIMITED 
DOSAGES  USER  FRIENDLY  (NO  MESSING 
WITH  STOCK  CONTROL,  ORDER  ENTRIES 
OR  CHANGING  OF  PROGRAMMES) 


For  further  information  and  a  14  da;  free  trial  write  to: 
Declec  Computers  Ltd,  243  Whitton  Aye  East,  Greesford. 
Middlesex,  or  ring  Girish  or  Hemant  on  01-950  3370 
(daytime)  01-902  2349  and  01  950  4488  (24  hours). 


PROBABLY  THE  SIMPLEST  AND  THE  CHEAPEST  SYSTEM  AVAILABLE. 


CHEMISTS5 
DRUGGIST 


Classified  Advertisements 

Post  to  Classified  Advertisements,  Chemist  &  Druggist, 
Benn  Publications  Ltd.,  Sovereign  Way, 
Tonbridge,  Kent  TN9  1RW 

Telephone:  Russell  Peacock,  0732  364422  Ext. 272 
Copy  date  4pm.  Tuesday  prior  to  publication  date 


ORDER  FORM 

Please  insert  as  below  our  advertisement  under  the  heading  

Please  invoice   insertions 

PLEASE  PRINT   


Address 


Phone 


.Date 


.Signed 
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PEOPLE^ 


Hankering  to 
be  a  hack  

Pharmaceutical  journalists,  or  more 
correctly  journalistic  pharmacists, 
do  not  always  confine  their  talents 
to  the  pharmaceutical  and  medical 
Press. 

Mr  Leslie  Pearce,  MPS,  of  Whitley 
Bay,  Tyne  &  Wear,  admits  that  writing  was 
always  something  he  had  hankered  to  have 
a  go  at.  He  hit  the  jackpot  recently  when 
the  Newcastle  Journal,  a  well-established 
North  East  daily,  published  a  long  article 
he  submitted  on  "Drugs  on  the  loose." 

The  article  deals  with  the  all  too 
familiar  topic  of  the  burgled  Controlled 
Drugs  cabinet  and  all  the  other  horrors  of 
the  growing  drug  abuse  problem.  As  past 
managing  director  of  Alexander  Wilson 
(Blyth)  —  a  chain  of  six  shops,  five  of 
which  have  been  broken  into  —  he  can 
speak  with  experience. 

Mr  Pearce  works  for  the  company  for 
four  days  a  week  now,  allowing  him  time  to 
complete  a  correspondence  writing 
course  that  he  has  had  "for  ages."  He  has 
got  a  few  more  ideas  in  the  pipeline,  he 
assures  C&D. 


Kids  contribute 
drug  posters 

Macclesfield  pharmacists  are 
running  a  poster  competition 
among  local  schoolchildren  as  a 
forerunner  to  a  "dump"  campaign 
later  in  the  year. 

"We've  got  a  double-pronged 
campaign,"  explains  George  Davies, 
chairman  of  the  local  branch  of  the 
Society.  "We  are  attempting  to  get 
children  to  understand  that  medicines 
need  treating  with  care.  For  the  first  half  of 
the  campaign  we  have  asked  children  to 
design  a  poster,  which  we  are  going  to  use 
later  for  a  more  traditional  "dump 
campaign." 

Entries  are  being  considered  in  three 
age  groups,  with  £25  first  prize,  £10 
second  and  £5  being  awarded  in  each  age 
group.  Half  the  prize  money  has  been  put 
forward  by  the  local  branch,  and  the  other 
half  comes  from  the  Pharmaceutical 
Society. 

"The  idea  was  basically  linked  in  with 
the  Society's  public  relations  campaign," 


Pre-registration  student  Suhas 
Brahmbhatt,  who  works  in  a  North  London 
pharmacy  gets  to  grips  with  the  latest  com- 
puter technology  from  Macarthys.  Phar- 
macists using  the  Choice  PDT  are  offered 
discount  terms  of  an  extra  Wz  per  cent  on 
all  orders  placed  through  the  terminal, 
which  costs  £30  a  month  to  rent  for  the 
complete  package 


says  Mr  Davies.  "We  wanted  to  be  seen  to 
be  doing  something  for  the  community 
and  providing  something  other  than 
'active'  PR.  We  are  aiming  at  more  passive 
PR." 

The  poster  competition  has  been 
organised  in  conjunction  with  the  local 
education  office.  Pharmaceutical 
manufacturers  ICI  have  agreed  to  sponsor 
printing  of  the  best  overall  poster  and  have 
contributed  to  the  general  costs  of  the 
campaign. 

Community  pharmacists  are  now 
promoting  the  competition  in  their  shop 
windows  and  the  closing  date  has  been  set 
for  the  middle  of  September.  The  "dump" 
campaign  is  due  to  start  at  the  end  of 
October. 

History  man 

Leslie  G.  Matthews.  FPS.  FSA. 
described  as  the  "doyen  of  British 
Pharmaceutical  historians"  has 
produced  a  third  volume  in  his 
revised  series  on  antiques  in 
pharmacy. 

"Wooden  Objects:  Pharmacy  in  Print," 
commissioned  and  published  by  Merrell 
Dow  Pharmaceuticals,  looks  at  mortars, 
shop  fittings,  containers,  quassia  cups, 
prints,  trade  cards,  apothecary  bills, 
labels  and  price  lists.  There  is  even  a 
reference  to  pharmaceutical  songs,  along 
with  colour  illustrations  of  some  items 
mentioned  in  the  text. 


Shooting  star 

Bert  Thompson,  a  pharmaceutical 
rep  for  Edwin  Burgess,  is 
representing  Ireland  at  clay  pigeon 
shooting  in  the  Olympics. 

Mr  Thompson  lives  and  works  in 
Lisbum,  South  of  Belfast.  He  indulges  in 
his  sport  despite  suffering  from  arthritis 
which  affects  his  trigger  finger,  wrist  and 
ankles.  "The  doctor  told  me  to  give  up 
shooting  but  I  choose  not  to,"  says  Mr 
Thompson.  "Though  it's  painful  at  times, 
I'm  prepared  to  put  up  with  it." 

He  took  up  shooting  seriously  in  1976 
and  won  a  silver  medal  at  the 
Commonwealth  Games  in  Canada  in 
1978.  Mr  Thompson  also  competed  in  the 
1980  Moscow  Olympics. 


Whittet  no  3 

Dr  Douglas  Whittet,  FRS,  CBE,  has 
become  only  the  third  person  to  be 
conferred  with  the  Honorary  Licence  in 
Medicine  and  Surgery  by  the  Society  or 
Apothecaries. 

The  two  previous  diplomas  were 
conferred  in  1926  on  the  then  Prince  of 
Wales  and  in  1967  on  Mr  Ernest  Busby, 
MBE,  former  clerk  of  the  Society  (1941-77) 
for  51  years. 

APPOINTMENTS 


Fryer  takes-over 
at  Lilia-White 

Smith  and  Nephew  have  appointed 
Alan  Fryer  as  managing  director  of 
its  Lilia-White  subsidiary. 

Mr  Fryer,  former  marketing  director  of 
S&N's  health  care  division,  replaces  Dr 
John  Crawley.  He  took  up  his  appointment 
five  weeks  ago. 

John  Robinson,  chief  executive  of  S&N 
toiletries,  has  become  main  director 
responsible  for  Lilia-White. 

Fryer's  old  job  remains  unfilled  but 
some  of  his  responsibilities  are  being 
handled  by  general  manager  Ian  Sloane. 

Independent  Chemists  Marketing  Ltd: 

Keith  Barlow  has  been  appointed  a 
product  group  manager.  Before  joining 
ICML,  he  worked  as  a  buyer  for  British 
Aerospace. 


Typesetting  and  graphics  by  Magset  Ltd,  Sidcup,  Kent.  Printed  by  Riverside  Press  Ltd,  Whitstable,  Kent.  Published  by  BENN  PUBLICATIONS  LTD,  Sovereign  Way,  Tonbridge,  Kent  TN9  1RW 
Registered  at  the  Post  Othceasa  Newspaper  1 8/  1678s  Contents  ©  Benn  Publications  Ltd  1984.  All  rights  reserved.  No  part  ol  this  publication  may  be  reproduced,  stored  in  a  retrieval  system,  mechanical 
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Haircare 
Accessories 


Kirbi 

iv\teshapproacVv 
r  \o  Haircare 


Kirbi  Haircare,  a 

complete  range  of  • 
accessories  featuring  the 
very  latest  fashions  and 
products,  supported  by  a 
range  of  high  impact 
display  aids.  Kirbi 
Haircare,  the  brand 
aiming  for  the  top  spot! 

Kirbi 


Laughton  and  Sons  Limited, 
Warstock  Road.  Birmingham. 
02) -474, 5201 


CRAMS 

Shopfitters 

Exclusive  importers  of  a  superb 
range  of  modular  shopfittings 


•  TWO-WAY  STRETCH  ELASTIC  YARN 

•  FLATBED  KNIT  &  CIRCULAR  KNIT 

•  NYLON  LIGHTWEIGHT  STOCKINGS 

•  NYFINE  LIGHTWEIGHT  TIGHTS 

•  SEAMLESS  ONE-WAY  STRETCH 
©  NYLON  NET 

Slock  Sizes  or  Made-lo-Measure 
Obtainable  direct  or  through  your  wholesaler  Wnte  for  literature 

ilock  Belts  (Abdominal  and  Spinal)  -  Elastic  Band  Trusses  -  Jock  Straps 
iuspensory    Bandages       •       Athletic  Slips      -       Stockinette  Bandages 

c        -  .  |   .  .  Vernon    Works,    Baslord,  Nottingham 

E.      SALLIS      LIU.      Phone:  787841/2  Grams:  Easiness 


ARTHRITOIM 

BRING  YOU  A  NEW  PROMOTIONAL  DISPLAY  FOR 
THERAPEUTIC  COPPER  BRACELETS 


FREE  STAND 
WITH  EWERY 
24  ASSORTED 
BRACELETS 


This  new  promotional  stand  is  supplied 
free  with  every  24  assorted 
bracelets. 

6  PLAIN  NARROW  •  6  EMBOSSED  NARROW 
6  PLAIN  WIDE  •  6  EMBOSSED  WIDE 
The  stand  is  adaptable  to  suit  counter  shelf  or  wall  display 
and  is  proving  very  successful  with  all  types  of  retail 
outlets.  Arthriton  copper  bracelets  are  obtainable  from 
most  chemist  sundries  suppliers.  If  however  your 
wholesaler  is  unable  to  supply  you,  please  send  for  your 
stand  and  bracelets  direct  to  us  the  manufacturers.  It 
would  assist  our  records  if  you  could  state  the  name  and 
address  of  your  wholesale  suppliers  when  ordering. 

Please  make  cheques  payable  to:  Hoopers. 
Wholesale  price  list. 

Samples  etc  available  to  wholesalers  upon  request. 

HOOPERS,  2-8  HOCKLEY  CENTRE,  WARSTONE  LANE, 
BIRMINGHAM  B18  6NA.  TEL  021-236  7704. 


When  you  want 


LIU:  :     iti]; \^'J^§ 


yesterday! 


From  ONE  to  whatever  quantity  then  use  our 
SUPERFAST  service  for  a  complete  range  including 
DATING  •  TIMING  •  CODING  •  NUMBERING  etc  . 

Send  for  furtherdetails  and  brochure 


JOHN  T.CLARKE  &SON  LTD  & 


BATTERSEA  RD.  HEATON  MERSEY  STOCKPORT.CHESHIRE  SK4  3EN 
TELEPHONE  061  432  9451 

 LONDON  OFFICE     31  HOXTON  SQUARE       LONDON  N1  6NP    TEL  01  739  6956 


Canopy  £t  lights 
f  528  44  extra 


A 


Compare  the  cost 

The  plan  on  the  left  illustrates  a  simple 
though  effective  pharmacy  layout 
designed  to  keep  your  customers 
attention  for  as  long  as  possible  while 
exposing  them  to  a  total  display  of  your 
merchandise  from  the  moment  they 
enter  your  pharmacy  till  they  leave. 
The  increase  in  turnover  you  achieve 
coupled  with  the  current  tax  allowance 
will  very  quickly  meet  the  cost 
HP  AND  LEASING  SS  AVAILABLE 
For  further  details  please  attach  Your  label  to 
this  advert  and  return  to 

CRAMS 

Shop  Equipment 

290  Huntingdon  Street, 
Nottingham  NG1  3NA 
Telephone  (0602)  507799 

FREE  DELIVERY  AND  INSTALLATION 


J 
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Together  we  can  start  a  fashion. 


Meet  Lauri  Ann.  One  of  our  new  Marigold 
sales  assistants.  She's  clearly  a  trend- setter  and 
has  a  starring  role  in  our  latest  TV  commercial 
-an  impactful  40  seconds  aimed  at  all 
women  who'd  love  to  keep  their  hands  soft 
and  young  looking  (who  wouldn't). 

We're  hitting  just  about 
every  woman  in  the  country  with 
over  one  million  pounds  worth  of 
air  time.  And  on  top  of  this  we're 
running  a  nationally  advertised  510 


Cash  Back  Promotion  with  a  countrywide  7 
million  door-to-door  leaflet  drop. 

Being  in  on  the  beginning  of  a  fashion 
trend  can  be  very  profitable. 

Especially  as  this  one  will  last.  So  stock 
up  now  with  Marigold  gloves  and 
be  prepared  for4Xfe>  the  rush. 


Marigold 

HOUSEGLOVES 
Marigold  keep  hands  soft  and  young  looking. 


I.K< '  Products  Limited,  North  Circular  Road,  Chingford,  London  EM  8QA.         LRCProdui  Is  Lid  proprietor  of  the  Trade  Marks  MARIGOLD,  MARIGl  ILDFLEUR  and  the  Rower  Device 


